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WHY  SOME  CHEMISTS  MAK! 
MORE  MONEY  THAN  OTHER! 


When  New  Mint  Sensodyne  was  tested 
in  Yorkshire,  Chemists  who  stocked 
both  New  Mint  and  Original  Flavours 
experienced  a  staggering  47%*  uplift 
in  total  Sensodyne  Sales.  This  means 
truly  massive  extra  profits  for  you 
because  Sensodyne  is  Britain's  most 
profitable  unit  toothpaste  sale.  And 


with  94%  of  dentists  professionally 
recommending  Sensodyne,  you  can 
see  why  it  is  vital  to  stock  up  on  this 
money-making  brand.  Both  flavours 
are  on  special  bonus  offer  right  now. 
Order  today. 

Stafford-Miller  Ltd.  Hatfield,  Herts. 
ALIO  ONZ.  Tel:  (Hatfield)  61151. 


SENSODYNE  TOOTHPASTE 


NOW  IN  TWO  FLAVOURS 
FOR  TWICE  THE  SALES  APPEAL 
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Super  vision? 


British  pharmacists  and  the 
pharmaceutical  industry  seem  united  in 
wanting  some  current  prescription-only 
medicines  for  counter  sale. 

At  the  branch  representatives'  meeting 
(last  week,  p967)  delegates  voted  for  a 
wider  range  of  drugs  to  counterprescribe. 
This  year's  meeting  of  the  European 
Proprietary  Association  (p998  and  last 
week  p969)  was  also  concerned  with 
extending  the  range  OTC  medicines. 

But  are  the  aims  of  community 
pharmacists  and  the  industry  the  same? 
The  motion  at  the  BRM  called  for  an 
increase  in  the  number  of  preparations 
that  can  be  counterprescribed  by 
pharmacists,  and  when  most  pharmacists 
talk  about  a  wider  range  of  OTC 
medicines  presumably  they  mean  the 
same.  However,  at  the  AESGP 
conference  there  was  a  notable  absence  of 
references  to  the  pharmacist's  role  in  the 
wider  use  of  self-medication. 

The  availability  of  non-prescription 
drugs  varies  throughout  Europe,  of 
course.  AESGP  speakers  from  countries 
where  OTCs  are  only  available  from 
pharmacies  may  have  assumed  pharmacy- 
only  sale  to  be  implicit. 

In  America,  the  OTC  situation  is  very 
different.  But  it  still  sounds  rather 
ominous  to  hear  James  Cope,  president  of 
the  US  Proprietary  Association,  saying 
one  condition  for  successful  self- 
medication  is  providing  all  the 
information  a  consumer  needs  to  use  the 
product  successfully,  without  professional 
supervision  or  intervention.  European 
manufacturers  do  not  necessarily  want  to 
reach  the  American  situation  but  in  his 
closing  speech,  Mr  Jamison,  AESGP 
president,  called  for  greater  freedom  in 
the  advertising  and  distribution  of  home 
medicines. 

Back  home  the  Proprietary 
Association  of  Great  Britain  published  its 
annual  report  last  week.  The  president, 
Mr  D.  McLure,  echoed  James  Cope  in 
saying  that  the  industry  should  provide 
new  relevant  products  to  aid  ordinary 


people  to  take  care  of  their  minor  ailments 
without  professional  intervention. 

A  few  weeks  ago  C&D  noted  that  there 
was  considerable  interest  among 
manufacturers  for  ingredients  to  move 
from  POM  to  P.  Speaking  at  the  PAGB's 
annual  dinner  last  week  Professor 
Rosalinde  Hurley  said  she  thought  the 
Medicines  Commission  (of  which  she  is 
chairwoman)  would  be  sympathetic  to  the 
PAGB's  views  (P981). 

Thus  it  seems  that  in  Britain  there  is 
considerable  impetus  for  pharmaceutical 
manufacturers  to  press  for  prescription 
medicines  to  be  reclassified  as  OTCs.  The 
majority  of  these  seem  likely  to  fall  in  the 
P  category.  But  it  is  in  the  interests  of 
pharmacists,  and  not  necessarily 
manufacturers  that  home  medicines 
should  be  pharmacy-only  and  not  on  the 
General  Sale  List.  Manufacturers  cannot 
be  blamed  for  trying  to  secure  the  widest 
possible  distribution  for  their  products. 
So  it  is  ultimately  up  to  pharmacists  to 
ensure  that  OTC  medicines  are  pharmacy- 
only. 

The  Pharmaceutical  Society  believes 
that  ideally  medicines  should  be  under 
pharmacist  control  but  has  stressed  the 
need  for  effective  supervision.  Mr  Gordon 
Appelbe,  head  of  the  Society's  law 
department,  has  made  known  his  personal 
view  that  if  the  lack  of  supervision 
continues  pharmacists  will  not  retain  their 
monopoly  on  P  medicines. 

Strict  supervision  may  seem  an 
onerous  task,  but  it  is  the  only  effective 
way  of  showing  the  public,  and 
government,  that  pharmacy  control  of 
medicines  is  desirable.  And,  as  shown  in 
the  report  of  the  Mainstop  pharmacy 
(p982),  careful  design  can  make  the  task  a 
lot  easier.  If,  like  C&D,  pharmacists 
believe  that  having  a  wide  range  of 
effective  drugs  for  counterprescribing  is  in 
the  best  interests  of  the  public  and  the 
profession,  then  for  many  the  supervisory 
role  must  become  more  evident.  After  all, 
seeing  is  believing!  ■ 
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THIS  WEEK'S  NEWS 


Terminal  links  counter  Damages  inquiry 

over  'fake  perfume 


and  dispensary 


Gallid  have  introduced  a  POS  interactive 
terminal  which,  together  with  their 
existing  prescription  label  writer  and  a 
new  central  processing  unit  (CPU),  makes 
what  they  believe  to  be  the  first  computer 
system  to  link  dispensary  and  counter 
stock  control. 

The  POS  terminal  is  itself  fully 
computerised,  allowing  it  to  collect  data 
as  well  as  register  sales.  It  has  a  6502 
microprocessor,  a  large  memory,  37 
character  display  and  a  35  column  dot 
matrix  printer  for  customer  receipts.  An 
RS  232C  serial  interface  allows 
communication  with  other  computer 
systems,  both  micro  and  mini. 

The  standard  keyboard  is  numeric, 
plus  function  keys  under  software 
control,  but  an  alpha  keyboard  can  also 
be  specified.  The  terminal's  display  gives 
input  instructions  from  the  host  computer 
as  well  as  displaying  transaction  details  — 
for  example,  if  programmed  to  accept 
PIP  code,  entry  of  the  six  figures 
produces  name  and  price  on  the  display. 

In  addition  to  a  customer  receipt  the 
printer  offers  a  duplicate  copy  for  audit 
purposes.  Two  key  locks  are  provided  for 
management  security  when  producing 
totals  and  other  audit  information. 
Among  the  optional  extras  are  modem 
operation,  high  capacity  memory,  bar 
code  reader,  OCR  reader,  disk  or  tape 
storage. 

Stock  control  recorded 

An  advantage  of  the  terminal  is  that  it 
continues  to  work  when  the  host 
computer  system  is  unavailable  or  not 
functioning.  In  this  event,  stock  control 
information  is  recorded  on  the  audit  roll 
and  is  not  lost  to  the  system.  Product 
groups  for  audit  purposes  can  be  allocated 
as  required  by  the  user  and  the  equipment 
can  be  programmed  to  recognise  PIP  code 
or  other  product  codes  —  programs  can 


be  geared  to  make  the  system  "look  like" 
that  of  the  pharmacist's  preferred 
wholesaler.  Designed  to  interface  with 
many  computer  systems,  the  POS  unit 
could  probably  be  linked  to  Unichem's 
Pride  dispensary  system,  Gallid  believe. 

When  linked  to  the  new  Gallid  CPU, 
the  terminal  can  be  used  to  capture  data 
for  stock  control  and  re-ordering 
purposes.  The  CPU  comprises  visual 
display  unit  and  keyboard  with  ten 
megabytes  storage  on  a  two-disk  system, 
which  allows  the  copying  of  information 
from  one  disk  to  another.  With  the  CPU 
daily  transactions  analysis  is  possible  for 
each  assistant  and  each  till  —  Gallid  will 
discuss  exact  requirements  with  potential 
purchasers.  Stock  orders  can  be  printed 
out  simply  by  connecting  the  CPU  with 
the  dispensary  labeller  and  substituting 
print-out  paper  for  standard  labels.  (In 
this  system  the  Gallid  Superwriter  —  the 
unit  also  sold  by  Vestric  —  is  used  rather 
than  the  Gallid  Scriptmaster  which  has 
too  few  columns  to  act  as  the  line  printer.) 

Management  software  range 

A  range  of  management  software  is 
available  —  even  word  processing. 
However  patient  records  are  an  optional 
extra  for  the  future  because  Gallid  have  so 
far  concentrated  on  producing  programs 
that  will  save  the  pharmacist  money. 

Cost  of  the  system  (which  is  based  on 
the  DEC  PDP1 1  range  of  computers)  is 
likely  to  be  £14,000  to  £16,000  as  a 
complete  package  (including  software) 
but  with  the  individual  items  as  follows:- 
CPU  £8,000;  POS  terminal  £1,750; 
labeller  £1,500. 

Once  this  initial  package  has  been 
purchased,  however,  the  CPU  can  handle 
up  to  ten  POS  terminals.  For  a  small 
multiple,  open  telephone  lines  may  be 
used  economically  at  "local"  call  rate  via 
a  modem.  Gallid  agree  that  the  system  is 


A  High  Court  judge  in  London  has 
directed  an  inquiry  into  damages  against 
two  Blackpool  men  said  to  have  been 
involved  in  a  large-scale  operation  to  sell 
counterfeit  perfumes. 

Mr  Paul  Hoffman,  of  Queen's 
Promenade,  and  Mr  William  Tiffin,  of 
South  Park  Drive,  trading  as  Famous 
Names  Perfumes,  of  Blackpool,  marketed 
their  goods  with  fake  Estee  Lauder  and 
Aramis  labels,  counsel  Miss  Mary  Vitoria, 
for  the  perfume  companies,  told  Mr 
Justice  Dillon. 

Judgment  was  given,  with  costs,  for 
Estee  Lauder  Ltd  and  Aramis  Inc  in  their 
action  alleging  infringement  of  registered 
trade  marks  and  passing  off  by  Mr 
Hoffman  and  Mr  Tiffin.  Neither  was  in 
court  or  represented. 

Injunctions  were  also  granted  against 
both  men  restraining  them  from 
infringing  the  Estee  Lauder  and  Aramis 
registered  trade  marks  by  passing  off 
perfumes,  cosmetics  and  non-medicated 
toilet  preparations  by  use  of  the  names 
Youth  Dew,  Estee  Lauder,  Aramis  or  the 
Lauder  logo. 

The  judgments  were  the  culmination 
of  an  action  which  started  in  November 
1980,  when  the  court  granted  "search  and 
seize"  orders.  Judgments  have  already 
been  given  against  two  other  men  involved 
in  the  operation.  ■ 

"not  cheap"  but  they  point  out  that  their 
hardware  is  sophisticated  and  that  a 
reliable  back  up  on  service  is  available. 
The  system,  shown  for  the  first  time  at 
Interphex  last  week,  is  available  "off  the 
shelf"  but  delivery  time  will  depend  upon 
the  "bespoke"  elements  required  in  the 
software.  Gallid  Ltd,  Gallid  House,  1 
Bilton  Road,  Rugby,  Warwickshire  CV2 
7AA  (telephone  0788  74442).  ■ 

Gallid's  point-of-sale  terminal  (left)  links 
with  their  Superwriter  label  printer 
through  the  central  processing  unit, 
incorporating  VDU  and  disk  storage 
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'Advertising' 
reprimands 

A  superintendent  pharmacist  and  his 
company,  which  has  17  shops  in  the  North 
of  England,  appeared  to  have  adopted  an 
attitude  of  "seeing  what  they  could  get 
away  with"  over  their  advertising,  said  Sir 
Carl  Aarvold,  chairman  of  the 
Pharmaceutical  Society's  Statutory 
Committee  last  week. 

He  described  an  advertisement  about 
Peel  Street  Pharmacy  Ltd's  shop  in  the 
Arndale  Centre,  Morecambe,  as  a  flagrant 
breach  of  the  Society's  advertising 
guidelines. 

Mr  Augustus  Gaffney,  superintendent 
pharmacist  and  director  of  the  company, 
apologised  for  the  wording  of  the 
advertisement  in  the  Lancaster  and 
Morecambe  Journal,  a  free  newspaper,  on 
April  28,  1981 .  He  said  it  had  not 
appeared  in  its  original  form  and,  in 
particular,  the  words  "Dispense  with  us" 
had  been  inserted  without  approval.  The 
newspaper's  proprietor,  Mr  Alan  Taylor, 
told  the  Committee  that  a  member  of  his 
staff  had  added  the  phrase  "dispense  with 
us"  without  realising  the  implications. 


Unheeded  warnings 


Sir  Carl  said  the  Society  had  issued  a 
number  of  warnings  between  January 
1976  and  February  1981  about  the 
company's  advertising  in  various  North  of 
England  newspapers.  These  warnings  had 
apparently  gone  unheeded,  except  on  two 
occasions  when  Mr  Gaffney  had 
apologised.  It  would  appear  that  the 
attitude  of  the  company  and  Mr  Gaffney 
was  to  see  what  they  could  get  away  with, 
he  added.  The  Committee  reprimanded 

'Lobbying  session' 
on  hospital  pay 

Hospital  pharmacists  are  continuing  their 
campaign  for  emergency  duty  payments 
with  a  "lobbying  session"  at  the  House  of 
Commons  this  week. 

The  session  was  being  held  Thursday 
morning,  after  C&D  went  to  press. 
Douglas  Hoyle,  vice-president  of 
ASTMS,  was  organising  it  and  all  the 
Guild  of  Hospital  Pharmacists  Council, 
together  with  two  representatives  from 
each  Guild  group,  were  to  attend.  There 
has  been  no  movement  on  emergency  duty 
payments  since  the  Whitley  Council  staff 
side  rejected  a  "derisory"  offer  (C&D, 
April  10,  p642)  and  the  Guild  will  be 
hoping  to  persuade  MPs  attending  the 
"session"  to  put  down  more  questions  in 
the  Commons. 

The  Guild  is  also  anxious  that  the 
emergency  payments  issue  does  not  get 
"lost"  in  the  rest  of  the  health  unions' 
actions  on  pay.  ASTMS  is  supporting  the 
joint  TUC  campaign  and  the  union's 


both  the  company  and  Mr  Gaffney. 

Title  used  seven  times 


Gloritone  Ltd  were  reprimanded  for  a 
breach  of  advertising  guidelines  in 
connection  with  a  report  in  the 
Wimbledon  News  about  their  intention  to 
open  a  new  shop  in  Wimbledon  Village. 
The  Committee  decided  to  take  no  action 
against  Mr  Salim  Hudda,  the  company's 
superintendent  pharmacist  and  a  director, 
who  was  on  holiday  abroad  when 
company  secretary  Mr  Kirik  Patel  was 
interviewed  by  the  newspaper.  No  fault 
could  be  attached  to  Mr  Hudda,  said  Sir 
Carl. 

The  company  and  Mr  Hudda, 
appeared  in  connection  with  an  item  in  the 
newspaper's  "Village  Focus"  feature  on 
September  4,  1981.  Mr  Josselyn  Hill,  for 
the  Society,  said  that  the  restricted  title 
"chemist"  was  used  seven  times  in  the 
report  which  also  contained  a  reference  to 
the  fact  that  it  would  be  a  modern  shop  as 
well  as  "a  damaging  reference"  to  a 
pharmacist  already  trading  in  Wimbledon 

response  to  the  one-day  strike  on  May  19 
was  said  to  be  "excellent."  No  specific 
information  is  yet  available  on  the  number 
of  pharmacists  who  responded  fo  the 
strike  call  but  it  seems  to  have  been  rather 
mixed. 

Although  the  Guild  is  supporting  the 
TUC  campaign  it  does  not  instruct  its 
members  whether  to  go  on  strike.  This  is 
left  up  to  individuals  to  decide.  Probably 
the  majority  of  pharmacists  are  unlikely 
to  strike  for  a  full  day  although  some  may 
support  the  action  by  taking  annual  leave. 

The  TUC  Health  Services  Committee 
had  decided  to  hold  two  further  24-hour 
stoppages  on  June  4  and  June  8.  ■ 

DHSS  views  on 
changing  POMs  to  P 

The  Department  of  Health's  medicines 
division  may  shortly  publish  its  views  on 
how  prescription-only  medicines  might  be 
changed  to  pharmacy  status. 

Professor  Rosalinde  Hurley,  chairman 
of  the  Medicines  Commission,  revealed 


Village. 

Mr  Patel,  who  is  not  a  pharmacist, 
told  the  Committee  that  when  the  reporter 
asked  how  four  pharmacies  were  going  to 
survive  in  the  area  he  had,  without 
realising  he  would  be  quoted,  named  one 
chemist  who,  he  said,  would  be  retiring  in 
a  few  years  time.  He  later  apologised  to 
the  man  concerned. 

Mr  Suriakant  Shah,  of  Allcorn 
Chemists,  Croydon,  was  admonished  for 
failing  to  keep  his  Controlled  Drugs 
register  up  to  date.  Sir  Carl  said  there  was 
no  evidence  of  impropriety  in  the  issue  of 
the  drugs,  but  it  was  important, 
particularly  in  dealing  with  addicts,  that 
the  book-keeping  should  be  right  up  to 
date. 

Mr  Hill  told  the  Committee  that  in 
June,  1981  Mr  Shah  had  been  fined  a  total 
of  £300  at  Croydon  Magistrates  Court  for 
offences  under  the  Misuse  of  Drugs 
Regulations.  They  related  to  failure  to 
make  entries  and  failure  to  put  dispensing 
dates  on  prescriptions.  All  the  evidence 
was  that  during  this  period  Mr  Shah  could 
not  cope,  said  Mr  Hill.  ■ 

this  last  week,  when  speaking  at  the 
Proprietary  Association  of  Great  Britain's 
annual  dinner.  The  Commission  was 
interested  in  the  legal  status  of  products 
and  the  desirability  of  extending  the  use  of 
self-medication  in  the  UK,  she  said. 

Turning  to  European  legislation  she 
noted  that  widely  different  demands  in 
data  for  product  licences  restricted  trade 
between  member  countries.  She  was 
certain  there  would  be  pressure  from  the 
European  Commission  and  court  to 
reduce  such  requirements  throughout  the 
Community.  The  UK's  own  data 
requirements  would  have  to  be  modified 
accordingly. 

The  current  PAGB  officers  were  all  re- 
elected for  1982-83.  ■ 


■  Chemist  and  appliance  suppliers  in 
Northern  Ireland  in  January  dispensed 
1,166,744  prescriptions  (718,536  forms)  at 
a  gross  cost  of  £4,453,089  with  an  average 
cost  of  £3.82  each.  In  February  they 
dispensed  1,102,722  prescriptions 
(686,288  forms)  at  a  gross  cost  of 
£4,280,920  (average  £3.887. 


Chemist  &  Druggist  29  May  1982 


981 


Mainstop  open  their 
first  'non-franchise' 
pharmacy 

Mainstop  this  week  open  the  first  group- 
owned  pharmacy  in  their  new  superstore 
in  the  centre  of  Bournemouth  —  having 
already  gained  experience  with  a  franchise 
operation  at  the  Gainsborough,  Lines, 
store. 

It  is  just  two  months  since  Mainstop 
appointed  a  superintendent  pharmacist, 
Mrs  Sandra  Walters,  MPS,  and  despite 
the  advanced  stage  of  building,  Mrs 
Walters  told  C&D  she  had  been  able  to 
influence  the  pharmacy's  layout.  Situated 
at  the  right  hand  far  corner  of  the  non- 
foods  floor,  the  pharmacy  comprises  a 
long  counter  backed  by  a  large  raised 
dispensary  (providing  for  full  supervision 
of  all  OTC  sales)  with  a  separate  "wets" 
room.  All  medicines  and  pharmacy 
orientated  products  which  may  require 
advice,  including  cosmetics,  are  sold  from 
the  counter,  even  when  the  stock  is 
duplicated  on  facing  gondolas  (eg 
antiseptic  mouthwashes).  The  only 
traditional  department  not  close  to  the 
pharmacy  is  babycare,  but  Mainstop  are 
considering  moving  it  so  that  mothers  can 
seek  advice  from  the  pharmacist  on  duty. 

The  pharmacy  will  be  open  store  hours 
—  9am  to  8pm,  Monday  to  Thursday, 
with  late  opening  to  9pm  on  Friday  but 


only  5.30pm  Saturday.  It  will  employ  two 
pharmacists,  Mr  Richard  Care  MPS  and 
Mrs  Hilda  Phelps  MPS.  Sales  from  the 
pharmacy  will  be  paid  for  at  the  counter 
and  the  items  heat-sealed  into  transparent 
bags  with  the  receipt  attached.  A  24-hour 
photographic  D&P  service  will  be  offered, 
plus  some  agency  cosmetics,  particularly 
those  from  BAT  (Mainstop's  parent 
company)  houses  including  Yardley, 
Lentheric-Morny  and  Cyclax;  the  Revlon 
Charlie  skin  range  is  also  to  be  stocked. 

The  Bournemouth  opening  brings 
Mainstop's  chain  to  23  stores,  which  will 
have  an  estimated  1982  turnover  of  some 
£200m.  The  62,000  sq  ft  store  is  on  two 
floors  with  car  park  above  and  before  a 
decision  was  taken  on  merchandise  to  be 
stocked,  almost  300  Bournemouth 
shoppers  were  interviewed  over  a  two- 


Supervision  of  OTC  medicines  sales  is 
made  easy  from  the  elevated  dispensary  in 
Mainstop 's  first  pharmacy  department 

week  period.  Some  70  per  cent  voted  for 
an  in-store  pharmacy  and  60  per  cent  for 
health  and  beauty  products  and  D&P. 

Mainstop  are  putting  the  emphasis  on 
service  and  a  door-to-door  leaflet 
promises  that  when  more  than  three 
people  are  waiting  at  a  check-out,  another 
will  be  opened.  At  present  the  nearest 
pharmacy  is  a  medium-sized  Boots  store 
but  it  is  understood  this  is  moving  to 
another  part  of  the  town  —  to  much 
larger  premises  recently  vacated  by 
Woolworths. 

Mainstop's  next  store  will  be  opened 
in  Torquay  in  October  and  is  again 
.  expected  to  incorporate  a  pharmacy.  ■ 


Lower  Opren  dosage 
better  for  elderly 


very  important  in  preventing  sun-related 
adverse  effects. 

A  recent  study  compared 
benoxaprofen  with  aspirin  and  ibuprofen 
in  1,682  patients  treated  for  over  28 
weeks.  Benoxaprofen  gave  a  superior 
performance  to  both  the  other  drugs  in 
rheumatoid  arthritis  and  was  superior  to 
ibuprofen  and  of  the  same  efficay  as 
aspirin  in  osteoarthritis.  In  a  four  week 
cross-over  trial  in  patients  with 
osteoarthritis,  benoxaprofen  was 
compared  with  indomethacin, 
flurbiprofen,  diclofenac  and  piroxicam.  It 
was  preferred  by  more  patients  than  any 
of  the  other  drugs  and  performed  better  in 
terms  of  efficacy  parameters.  ■ 


Upjohn  seek  'hearing' 


Upjohn  are  seeking  a  public  hearing  for 
their  appeal  against  the  Department  of 
Health's  decision  on  Depo-Provera. 

The  Company  wants  the  Department 
to  reverse  its  decision  not  to  approve  the 
drug  for  long-term  contraceptive  use.  It 
has  told  the  Department  that  it  will  ask 
for  the  hearing  to  be  public  and  that  it  will 
call  independent  experts  in  support  of  its 
case.  ■ 

■  The  Department  of  Employment  retail 
prices  index  for  all  items  reached  319.7  in 
April,  as  against  a  base  figure  of  100  set  in 
January  1974.  This  represents  an  increase 
of  2.0  per  cent  on  March  (313.4),  and  of 
9.4  per  cent  on  April  1981  (292.2).  ■ 


January  scripts 


The  Pharmaceutical  Services  Negotiating 
Committee  has  published  these  statistics. 


January  1982  January  1981 

England 

Total  number  of  prescriptions 

25,552,741 

25,391,990 

Total  cost 

£89,999,713 

£81,560,489 

Total  oxygen  payments 

(included  in  total  costs) 

£552,27 

£461.452 

Average  net  ingredient  cost 

228.49p 

258. 68p 

Average  discount 

(15.33p) 

(4.06p) 

Container  allowance 

3.80p 

3.50p 

276. 96p 

258. 12p 

Average  fee 

40.50p 

32.08p 

Average  oncost 

32.60p 

29.19p 

Average  total  cost 

350.06p 

3!9.39p 

Wales 

Total  number  of  prescriptions 

1,804,691 

1,974,433 

Total  cost 

£6.358,772 

£6,186.537 

Total  oxygen  payments 

(included  in  total  cost) 

£65,967 

£60,920 

Average  net  ingredient  cost 

286. I9p 

250.57p 

Average  discount 

(14.86p) 

(3.92p) 

Container  allownace 

3.79p 

3.49p 

275. I2p 

250. 14p 

Average  fee 

40.55p 

3l.99p 

Average  oncost 

33  (Hp 

28. 12p 

Average  total  cost 

348. 68p 

310.25p 

Average  cost  of  prescriptions 
dispensed  by  chemists  and  appliance 
suppliers  in  Scotland  in  January:- 


Pence 

Ingredient  Cost  294.253 

Oncost  39.643 

Dispensing  Fee  33.498 

Interim  Allowance  6.990 

Container  Allowance  3.799 

Other  misc  costs  1.960 

Gross  Cost  380.143 

Less  Charge  26.415 

Net  Cost  353.728 


Total  number  of  prescriptions:  2.842,036 


Dista  have  confirmed  that  elderly  patients 
should  be  started  on  a  lower  dose  of 
Opren  than  normally  recommended. 

The  current  data  sheet  gives  the  daily 
dose  as  600mg,  but  notes  that  in  impaired 
renal  function  a  reduced  dosage  may  be 
required.  However  because  renal  function 
is  frequently  diminished  in  the  elderly 
Dista  want  to  amend  the  data  sheet  to 
suggest  a  lower  dose  for  all  older  patients. 

At  a  press  conference  last  week,  Dr 
Sheddon,  international  medical  director, 
said  he  could  not  explain  why  five  cases  of 
cholestatic  jaundice  had  been  recently 
reported  by  one  physician  in  the  British 
Medical  Journal  (C&D  May  1 5  p930). 
Cholestatic  jaundice  was  usually  a  benign 
condition,  he  noted,  so  perhaps  some 
other  complication  was  involved.  Out  of 
approximately  Vi  million  patients  treated 
with  benoxaprofen  in  the  UK,  1 1  cases  of 
liver  dysfunction  had  been  reported,  and 
several  were  in  patients  on  other  drugs. 

The  incidence  of  photosensitivity  and 
onycholysis  also  reported  in  the  British 
Medical  Journal  three  weeks  ago  was 
much  higher  than  seen  in  studies  carried 
out  by  Dista.  Dr  Sheddon  pointed  out 
that  the  BMJ  study  was  not  controlled 
and  didn't  try  to  eliminate  bias.  However 
the  difference  in  incidence  also 
emphasised  that  patient  education  was 
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TOPICAL  REFLECTIONS 

By  Xrayser 


NPA  subscription 
to  increase  by 
at  least  150pc 

The  National  Pharmaceutical  Association 
will  ask  for  a  150-160  per  cent  increase  in 
the  annual  subscription  from  October  1. 
This  will  include  a  levy  of  £50  per 
pharmacy  for  the  corporate  advertising 
campaign  to  be  launched  next  year  and  an 
"at  least  doubled"  Chemists  Defence 
Association  premium  . 

NPA  director  Tim  Astill  told  C&D: 
"The  Board  decided  this  week  that  for  a 
corporate  advertising  campaign  to  have 
any  effective  punch,  £500,000  per  annum 
would  be  needed. 

"We  either  spend  a  lot  or  waste  a 
little." 

Mr  Astill  described  the  NPA  decision 
to  ask  for  the  £50  levy  as  a  bold  one, 
particularly  as  the  current  NPA 
subscription  was  also  £50.  The  CDA 
premium  increase  was  needed  in  view  of 
the  substantial  damages  awarded  against  a 
pharmacist  in  the  recent  Migril  case  and 
several  potential  five  figure  claims  in  the 
pipeline. 

He  said  because  the  150-160  per  cent 
increase  might  look  "unjustifiably  large" 
the  NPA  would  give  a  full  explanation  to 
members  in  a  series  of  country  wide 
meetings  during  the  last  two  weeks  of 
September. 

NPA  subscriptions  are  collected  on  a 
rolling  basis,  so  that  approximately  one- 
twelfth  would  be  renewed  in  October.  A 
clear  picture  of  the  membership's  attitude 
would  build  up  rapidly,  Mr  Astill 
thought.  Some  members  might  be 
understandably  difficult  to  persuade. 

"The  levy  itself  is  being  paid  on  a 
'suck  it  and  see'  basis.  Unless  two  thirds 
of  pharmacies  are  willing  to  pay  the  levy, 
the  corporate  advertising  campaign  will  be 
cancelled." 

The  NPA  Board  did  not  take  any 
further  decisions  on  membership  criteria 
in  connection  with  leapfroggers  pending 
the  receipt  of  further  opinion  from 
counsel.  ■ 

NAPD  elections 


At  the  recent  annual  meeting  of  the 
National  Association  of  Pharmaceutical 
Distributors  concern  was  expressed  over 
the  unproductive  work  when  renewing 
wholesale  dealers'  licences  and  constraints 
that  would  ensue  from  the  recent  DHSS 
directive. 

At  the  meeting  Mr  Jim  Canning 
(Barclays)  was  elected  chairman,  Mr  Peter 
Worling  (Vestric)  vice-chairman,  and  Mr 
Bob  Mitchell  re-elected  treasurer.  ■ 
□  Pharmaceutical  manufacturers  and 
wholesalers  are  co-operating  to  create  a 
standard  computer  link  between  them  for 
ordering  and  other  purposes.  The 
following  statement  was  issued  last  week 
by  the  Association  of  the  British 
Pharmaceutical  Industry  and  the  NAPD. 


Good  news 


Sing  Hallelujah,  brothers  and  sisters,  for 
at  last  we  have  an  entirely  new,  official 
way  of  pricing  private  scripts  which  makes 
good  sense  and,  unless  I  miss  the  mark 
wide,  it  ties  in  rather  neatly  with  the 
pricing  system  used  by  our  esteemed 
colleagues  at  Boots.  It  leaves  sufficient 
margin  on  the  higher-priced  items  to  give 
an  adequate  return  on  capital,  but  will  not 
be  seen  as  an  overcharge  on  the  cheaper 
products. 

I  am  a  little  troubled  on  products 
which  may  not  have  a  recommended  retail 
price  but  intend  to  revert  to  the  standard 
practice  of  50  per  cent  on  cost,  which  is 
not  unreasonable.  There  may  be  makers 
who  mark  up  only  25  per  cent  —  maybe 
the  NPA  could  have  a  word,  particularly 
on  POMs,  if  it  proves  necessary. 


Good  news? 


I  voted  for  members  of  Council.  I  gave 
the  matter  a  deal  of  thought  and  chose  a 
few  men  of  worth  in  the  hope  they  would 
feel  impelled  to  listen  to  the  voices  of  their 
profession,  and  respond.  If  they  don't  act 
as  I  personally  hope,  then  I  reckon  I  have 
some  right  to  criticise,  since  I  am  actively 
interested  in  all  facets  of  the  work  for 
which  they  have  accepted  responsibility. 

Fair  enough,  you  may  say,  perhaps 
you  have  the  right.  But  what  about  the  75 
per  cent  of  pharmacist  members  of  the 
Society  who  did  not  vote?  I  just  don't 

"A  joint  steering  committee  with 
representation  from  ABPI  and  NAPD 
members  has  been  studying  the  feasibility 
of  communication  between 
manufacturers  and  wholesalers  by  direct 
computer  link.  Perhaps  the  most 
heartening  point  to  come  out  of  a 
questionnaire,  which  sought  the  views  of  a 
significant  number  of  manufacturers  and 
wholesalers,  was  the  overwhelming  view 
that  the  concept  of  a  pharmaceutical 
wholesaler  /  manufacturer  computer  link, 
conforming  to  agreed  standards,  should 
be  pursued.  "This  degree  of  support  has 
encouraged  the  steering  committee  to 
continue  its  investigations  on  establishing 
appropriate  systems.  ■ 

'Hammer'  attack 
nets  CDs  and  cash 

Controlled  Drugs  worth  around  £200  and 
£130  cash  were  stolen  from  a  Wembley 
pharmacy  on  Sunday  last  by  a  man  who 
hit  a  male  assistant  on  the  head  with  a 
hammer. 


want  to  believe  that  only  a  quarter  of  us 
care  enough  to  put  a  few  ticks  on  a  form 
and  post  a  prepaid  envelope.  Some 
profession! 


Dream  land 


I  have  cut  out  and  mounted  in  a  folder  the 
splendid  article  from  last  week's  C&D 
dealing  with  counterprescribing  for 
holiday  ills.  I  wish  I  had  noticed  the  NPA 
guide  to  antimalarials  before,  as  it  would 
have  saved  me  a  lot  of  research,  to 
confirm  the  choice  of  a  suitable  long-term 
anti-malarial  for  children  whose  father 
was  taking  his  whole  family  on  a  two-year 
contract  to  India.  I  have  made  a  friend, 
mind  you,  since  apparently  his  doctor 
would  not  venture  advice,  nor  I  regret,  did 
a  couple  of  local  pharmacies. 

Still,  it  is  a  problem  to  be  asked  to  give 
instant  advice  on  a  subject  not  commonly 
within  our  experience.  But  diarrhoea  — 
now,  there's  a  subject  we  really  know 
about.  Yes,  we  treat  it  daily,  until  recently 
with  mist  kaolin  sed  or  kaolin  pro  inf, 
which  seemed  perfectly  satisfactory.  A 
surprise  then  to  read  it  is  purely  placebo. 
Can't  be!  Those  griping  stomach  pains 
were  relieved  by  the  product,  surely?  But 
after  I  tried  Dioralyte  in  a  rest  home  on 
four  patients  and  received  an  ecstatic 
phone  call  from  the  nurse  in  charge  next 
day  saying  they  were  all  well  again,  I  am 
having  second  thoughts.  Uncomfortable 
ones,  like  maybe  all  those  people  I  treated 
over  the  years  got  well  despite  my 
treatment.  Have  I  been  living  in  a  dream 
land  of  therapeutics?  ■ 

The  raid  took  place  just  before  1pm  at 
Perec  Chemists,  5  Grand  Parade, 
Wembley.  Mr  Bernard  Perec,  MPS  and 
an  unknown  passer-by  gave  chase  but  the 
asssailant  escaped.  ■ 


C&D  Price  Service 


Technical  difficulties  have  made  it 
impossible  to  publish  these  addresses  in 
this  week's  Price  Supplement:- 
Bio-Health  Ltd,  13  Oakdale  Road, 
London  SW16  2HP  (tel  01-769  7975). 
Clippa-Safe,  Lanthwaite  Road,  Clifton, 
Nottingham  NG1 1  8LW  (tel  0602  21 1899). 
Du  Pont  (UK)  Ltd,  Wedgwood  Way, 
Stevenage,  Herts  SGI  4QN  (tel  0438 
734549). 

Lindsay,  A.D.  &  Co  Ltd,  10  Barley  Mow 
Passage,  London  W4  (tel  01-994  6477). 
Medical  Assist  (Anglia)  Ltd,  Chandlers 
Row,  Port  Lane,  Colchester,  Essex  COl 
2JN(tel  0206  45242). 
Wallace,  H.G.  Ltd,  Whitehall  Road, 
Colchester,  Essex  (tel  0206  45133). 

The  addresses  should  be  reinstated  in 
the  June  5  Supplement.  ■ 
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COUNTERPOINTS 


PRESCRIPTION 
SPECIALITIES 


Sanyo  launch 
four  electric 
shavers 

Sanyo  are  entering  the  UK  electric  shaver 
market  with  the  launch  of  four  shavers  — 
one  battery,  two  corded  and  one 
rechargeable. 

The  shavers  are  already  available  in 
the  "major  European  countries"  where 
they  are  doing  "very  well",  a  company 
spokesman  told  C&D.  All  four  shavers 
have  foil-heads. 

The  SVM  730  battery  shaver  has  a 
silver  finish  and  comes  supplied  with  a 
plastic  travel  case  and  cleaning  brush.  It 
weighs  just  over  90g  without  batteries. 
Powered  by  2  x  AA  batteries,  the 
anticipated  market  price  is  £9.95. 

The  two  corded  shavers,  the  SV  3210 
and  the  SV  3221,  are  each  dual  voltage, 
coming  with  "super-thin"  foil  screens  for 
close  shaving.  Anticipated  market  prices 
are  £14.95  and  £17.95  respectively.  Both 
come  with  for  sideburn  and  moustache 
trimmers.  Top  of  the  range  is  the 
rechargeable  shaver,  model  SVM  310ST, 
complete  with  the  built-in  stand  / 
recharger  for  £19.95.  Again,  a  trimmer  is 
available.  Details  of  advertising  plans  are 
not  yet  finalised. 

Ed  Parker,  Sanyo's  marketing  services 
manager  believes  "The  introduction  of 
electric  shavers  into  the  UK  market  is  a 
natural  progression  of  our  marketing 
strategy.  They  can  be  easily  and 
effectively  introduced  and  sold  through 
our  existing  distribution  channels.  We 
know  that  the  products  are  successful 
from  sales  in  other  European  countries. 
The  prices  we  offer  our  UK  dealers  are 
probably  the  keenest  they  have 
encountered  for  reliable  products  of 
proven  quality". 

Mr  Parker  explains  why  the  shavers 
are  all  foil  heads:  "Until  the  arrival  of 
Braun,  Ronson  was  really  the  only  foil 
head  shaver.  With  the  arrival  of  Braun  in 
the  UK,  foil  shavers  suddenly  achieved 
immediate  popularity.  So  much  so  that 
Philips  and  Remington  immediately 
launched  foil  head  models. 

"Today,  the  foil  section  of  the  shaver 
market  is  running  almost  parallel  to  the 
Philips  rotary  section.  We  believe  that, 
with  the  recent  introduction  of  other 
shaver  manufacturers  in  the  UK  market, 
the  foil  section  system  will  achieve 
dominance  within  two  years.  It  is  certainly 
the  most  efficient  system."  Sanyo 
Marubeni  (UK)  Ltd,  8  Greycaine  Road, 
Greycaine  Estate,  Watford,  Herts  WD2 
4QU.a 


'Superior'  ear  wax 
treatment 

Dermal  Laboratories  are  introducing  a 
treatment  for  ear  wax  which  they  say 
offers  a  number  of  advantages  over 
existing  products.  Clinical  trials  have 
confirmed  that  their  new  drops  (Exterol) 
are  statistically  superior  to  both  glycerin 
and  the  leading  branded  prescription 
product,  they  add. 

The  active  ingredient  is  urea  hydrogen 
peroxide  in  a  solution  of  anhydrous 
glycerin.  Inside  the  ear  the  hydrogen 
peroxide  liberates  oxygen  which  acts  to 
break  up  the  hardened  wax.  The  glycerin 
and  urea  then  assist  in  softening  the  wax 
so  that  it  may  be  more  easily  removed 
from  the  ear,  either  with  or  without 
syringing. 

The  company  says  Exterol  softens  the 
wax  without  causing  it  to  swell  and  often 
obviates  the  need  for  syringing.  Due  to  the 
release  of  oxygen  patients  may  experience 
a  mild,  temporary  effervescence  in  the 
ear.  

Exterol  ear  drops 


Manufacturer  Dermal  Laboratories  Ltd, 
Tatmore  Place,  Gosmore,  Hitchin,  Herts 
SG4  7QR 

Description  Viscous  solution  containing  5 
per  cent  urea  hydrogen  peroxide 
Indications  An  aid  in  the  removal  of 
hardened  ear  wax 


Dosage  With  the  head  tilted  sideways 
squeeze  5-10  drops  into  the  affected  ear. 
Retain  drops  in  ear  for  several  minutes  by 
keeping  head  tilted  or  inserting  a  small 
plug  of  cotton  wool  into  the  outer  ear. 
Repeat  once  or  twice  daily  for  at  least  3-4 
days  or  as  directed  by  the  physician 
Contraindications  Suspected  or  known 
perforated  eardrum 
Precautions  Keep  away  from  the  eyes. 
Stop  use  if  irritation  or  pain  occurs 
Packs  12ml  amber  glass  bottles, 
incorporating  a  specially  designed  pipette 
enclosed  in  a  protective  cap  (£1 .78  trade) 
Supply  restrictions  Pharmacy  only 
Issued  May  1982  b 

Suppositories 
reformulated 

Cafergot  suppositories  have  been 
reformulated  and  no  longer  contain 
belladonna  or  isobutylallylbarbituric  acid. 
The  ergotamine  and  caffeine  content  is 
unchanged  (each  suppository  contains 
2mg  ergotamine  tartrate  plus  lOOmg 
caffeine)  and  the  recommended  dosage  is 
the  same  as  for  the  previous  formulation. 

The  reformulated  suppositories  will  be 
introduced  in  June  in  packs  marked 
"Revised  formulation."  Wander 
Pharmaceuticals  division,  Sandoz 
Products  Ltd,  PO  Horsforth  Box  4, 
Calverley  Lane,  Horsforth,  Leeds  LS18 
4RP.M 

Medihaler 
ergotamine 

Medihaler  ergotamine  is  to  be 
discontinued  at  the  end  of  the  year  — 
wholesalers  have  been  asked  to  maintain 
stocks  until  that  time.  All  packs  now 
include  a  card  telling  patients  to  see  their 
doctor  again  about  alternative  therapy 
before  the  unit  is  finished.  Riker 
Laboratories,  1  Morley  Street, 
Loughborough,  Leics  LEll  1EP.  B 


Larger  Quinoderm... 


A  50g  tube  of  Quinoderm  (£1 .20)  will  be 
available  from  June  1 .  Quinoderm  Ltd, 
Manchester  Road,  Hollinwood,  Oldham, 
Lanes  OL8  4PB.  a 


. .  .and  Calmurid  HC 


On  June  7  Pharmacia  are  introducing  a 
lOOg  size  of  Calmurid  HC  cream  (£5.55 
trade).  Distributors  are  Earillon  Ltd, 
Bryant  A  venue,  Romford,  Essex  RM3 
OPJ.m 
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Collect  coupons  and  save 
TV  licence  say  Beecham 


Beecham,  in  conjunction  with  the  Post 
Office,  are  to  run  an  on-pack  offer  on  six 
toiletry  and  household  products.  Tokens 
collected  from  the  special  packs  can  be 
exchanged  for  television  licence  savings 
stamps. 

In  all  40  million  tokens,  each  worth 
5p,  will  be  carried  on  packs  of  Macleans 
and  Aquafresh  toothpastes,  Silvikrin 
hairspray  (now  available  in  a  slimline 
can),  Silvikrin  and  Vosene  shampoos  and 
new  heavy  duty  Gumption  household 
cleaner.  Each  pack  will  carry  two,  three  or 
four  tokens  depending  on  size. 

Two  £0.50  television  licence  stamps 
will  be  exchanged  for  every  20  tokens  sent 
in.  There  will  be  no  limit  to  the  number  of 
tokens  which  may  be  exchanged. 

In  association  with  the  offer,  group 
collection  schemes  are  being  run  by  Help 
the  Aged,  the  girl  guides  and  scouts  for 
the  benefit  of  senior  citizens  and  charities. 
More  than  60,000  group  collection  charts 
are  being  issued  to  guide  and  scout  units 
through  their  association  magazines  and 
the  Post  Office  will  offer  a  Freepost 
service.  The  units  will  also  be  provided 
with  collecting  envelopes  for  placing  in 
retail  outlets. 

Beecham  toiletries  sales  director  Mr 
John  Hammond  believes  the  promotion 
will  have  a  very  strong  appeal  as  97  per 
cent  of  all  homes  have  a  television.  He 


anticipates  a  100  per  cent  trade  uplift  and 
the  consumers  response  to  be  twice  the 
average  redemption  figure  for  coupons. 

"We  think  this  is  the  type  of  offer  that 
most  shoppers  and  retailers  are  looking 
for.  It  will  help  to  stimulate  trade  and  it 
will  assist  consumers  in  meeting  the  cost 
of  television  licences. 

"While  few  households  will  be  able  to 
collect  the  920  tokens  needed  for  a  colour 
licence,  we  envisage  church  organisations, 
sports  and  social  clubs,  schools,  factories, 
shops  and  offices  forming  collection  clubs 
to  do  so." 

Posters  advertising  the  Beechams  link- 
up will  be  carried  in  crown  and  most  sub- 
post  offices.  "We  are  very  happy  to 
support  this  worthwhile  project  which  we 
hope  will  encourage  more  television 
licence  holders  to  save  towards  the  cost 
with  the  television  licence  saving  stamps" 
said  a  Post  Office  spokesman.  Beecham 
Toiletries,  Beecham  House,  Great  West 
Road,  Brentford,  Middlesex.  ■ 


June  consumer 
competition 

Numark,  in  conjunction  with  Colgate- 
Palmolive,  have  organised  a  national 
consumer  competition  in  their  June 
promotion,  under  the  banner  "Start  in 
Life". 

Consumers  have  to  answer  a  series  of 
questions,  list  them  in  order  of 
importance  and  complete  a  tie  breaker. 
The  first  prize  will  be  a  £1 ,000  investment 
with  the  Halifax  Building  Society.  There 
will  be  10  second  prizes  of  baby  walkers 
and  25  third  prizes  of  Fisher  Price  activity 
centres. 

The  promotion  will  run  in-store  from 
June  14-26  and  Superbuys  include  Vosene 
shampoo,  Mum  Quick  Dry,  Fashion  Style 
home  perm,  Crest  plus  toothpaste, 
Sunsilk  hairspray,  Vespre,  Soft  &  Gentle 
anti-perspirant  aerosol,  Lucozade,  Recital 
colourant,  Cow  &  Gate  baby  meals,  Cow 
&  Gate  yogurt  desserts,  Tender  Touch 
cleansing  wool,  Curity  Snugglers,  Flex 
balsam  conditioner  and  shampoo. 


Talc  addition  and 
soap  offer 

A  talc  (£5.50)  has  been  added  to  the  Anais 
Anais  collection  and  will  be  available 
from  July.  Packaging  will  comprise  a 
cylindrical  container  similar  to  the 
deodorant  parfume. 

From  the  end  of  May,  while  stocks 
last,  a  free  lOOg  cartoned  soap  tablet  will 
be  available  with  any  item  in  the  bath 
collection  and  there  will  be  limited 
editions  of  100ml  bath  foam  and  body 
lotion  (£4.50  each).  A  counter  unit  will  be 
available  for  the  three  promotions. 
Prestige  &  Collections,  Golden  Ltd,  30 
Kensington  Church  Street,  London  W8.  U 


Propa  pH  addition 


A  medicated  skin  cleanser  (150ml,  £1.99 
has  been  added  to  the  Propa  pH  range. 
The  acne  lotion  is  still  available.  Optrex 
Ltd,  Optrex  House,  Jays  Close, 
Basingstoke,  Hants  RG22  4L  T.  ■ 


Henara  duo 


A  special  offer  pack  of  Henara  Henna 
gloss  shampoo  and  appropriate 
conditioner  (approx  £1.69)  is  currently 
available  while  stocks  last.  Henna  Hair 
Health  Ltd,  Classic  House,  174  Old 
Street,  London  EC  I.  ■ 


All  these  products  will  be  advertised  in 
the  Daily  Mirror,  The  Sun,  Woman 's 
Weekly,  Sunday  Post,  Bradford 
Telegraph  &  Argus,  Leicester  Mercury, 
Northampton  Evening  Telegraph,  Carrick 
Gazette  and  on  Ulster  TV. 

Other  Superbuys  include  Dextrosol, 
Palmolive  toilet  soap,  Robinsons  barley 
water  and  fruit  squashes,  Silvikrin  toners 
and  shaders,  ZR  roll-on,  Pears 
transparent  soap,  Cameo  press  on  towels 
and  mini  pads,  Radox  Silken  Touch  and 
Oral  B  toothbrushes. 

Optional  extras  include  Diocalm, 
Germolene,  Germolene  new  skin, 
Newtons  chiropody  sponge,  Listerine 
antiseptic,  Rennies  and  Kwells. 

ICML  are  also  introducing  a  Numark 
PB50  bag  and  a  deluxe  rubber  glove.  The 
bag  completes  the  range  of  Numark 
prescription  bags  available  to  chemist 
members  and  is  packed  in  500s  (member 
price  £7.20). 

The  Nusoft  deluxe  rubber  glove 
(£0.49)  comes  in  pink  and  is  available  in 
three  sizes  —  small,  medium  and  large. 
Independent  Chemists  Marketing  Ltd,  51 
Boreham  Road,  Warminster,  Wilts.  ■ 


Medicard,  a  personal  medical  record 
which  carries  details  of  a  person's  medical 
history  from  birth,  is  being  offered  for  sale 
through  pharmacies  by  the  National 
Pharmaceutical  Association.  The  card, 
which  has  already  received  publicity  in  the 
media,  costs  £1 .15  plus  VAT  and  retails  at 
£1.99.  Starter  packs  are  of  25  and  reorder 
packs  of  50.  Medicard  Ltd,  Reading,  Berks 
(distributors  NPA  Services,  40  St  Peter's 
Street,  St  Albans,  Herts  AL1  3NP) 
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Vichy  launch  'new  concept'  in 
morning  skin  care  routines 


Later  this  year  Vichy  will  be  launching  Les 
Matinales  —  a  new  concept  in  morning 
skin  care  routines. 

Two  complementary  products  have 
been  designed  for  today's  modern  woman 
who  wants  a  simple  yet  efficient  skin 
cleansing  and  moisturising  programme. 
The  first  is  tonic  of  the  morning  (150ml, 
£3.50)  and  Vichy  emphasise  that  this  is  a 
totally  original  formulation  and  far  more 
than  a  "simple  tonic".  It  is  an  oil  in  water 
emulsions  designed  to  awaken  and  cleanse 
the  skin,  containing  30  per  cent  floral 
waters  (menthol,  camomile,  lime  and 
damask  rose)  and  3  per  cent  glycerin  as  a 
hydrating  agent.  No  astringent  is  used  in 
the  formula. 

The  second  product  is  cream  of  the 
morning  light  (30ml,  £3.50)  designed  to 
"protect,  moisturise  and  awaken  the 
natural  bloom".  Two  types  are  available 
—  one  for  dry  /  sensitive  skin,  the  other 
for  normal  and  combination  skin.  Again  3 


Medilave  12  for  9 


Medilave  gel  will  be  on  offer  as  12  for  9 
during  June  and  July  giving  100  per  cent 
return  on  investment.  Martindale 
Pharmaceuticals  Ltd,  Chesharn  Close, 
Romford,  Essex  RM1  4JX.  ■ 


Unichem  June  offers 


A  wide  range  of  products  including 
Unichem  own-brand  baby  lines,  will  be  on 
offer  to  members  from  June  2-30.  The 
usual  price  cards,  shelf  barkers  and 
window  posters  showing  a  selection  of  the 
products,  will  be  available. 

The  offers  are  Alberto  Balsam 
conditioner  and  shampoo,  Arrid  extra 
dry,  All  Clear  shampoo,  Alka  Seltzer, 
Brut  33  antiperspirant  and  deodorant, 
Batiste  dry  shampoo  aerosol,  Carefree, 
Cow  &  Gate  Premium  and  Plus,  Gillette 
Contour  cartridges,  Dentu-creme, 
Dinneford's,  Discover  2,  Elastoplast 
airstrip  and  stretch  fabric,  Elnett 
hairspray,  Fenjal  creme  bath,  Fastidia, 
Handy  Andies,  Imperial  Leather  soap, 
Inter-dens  sticks,  Kwells,  KY  Jelly,  Kotex 
Simplicity,  Listermint,  Listerine,  Milupa 
infant  foods,  Nair  with  baby  oil  creme 
and  lotion,  Optrex  lotion  and  drops, 
Rennies,  Radox  herbal  bath,  Rinstead 
pastilles  and  gel,  Silvikrin  hairspray  and 
Super  soap,  Setlers,  Topex  lotion  and 
creme,  Ultrabrite  toothpaste,  Unichem 
baby  shampoo,  lotion,  oil,  and  powder, 
Unichem  petroleum  jelly,  Unichem  nappy 


per  cent  glycerin  is  used  as  a  hydrating 
agent  in  both,  but  otherwise  the  creams 
have  different  formulations.  The  dry  / 
sensitive  variant  is  based  on  plant  oils 
(sesame  and  grape  seed)  rather  than 
lanolin  and  the  normal  /  combination 
formula  contains  3  per  cent  biological 
extracts  —  mainly  amino  acids  —  for 
optimal  cellular  metabolism. 

Vichy  suggest  that  the  products  could 
be  used  instead  of  their  cleansing  milk  and 
day  cream  by  women  who  want 
"completely  up-to-date  formulations". 
The  tonic  should  be  left  on  the  skin  after 
use,  before  applying  the  cream  of  the 
morning.  The  latter  is  ideal  for  women 
who  do  not  use  foundation  but  can  be 
used  equally  well  underneath  foundation. 

Both  products  should  be  available  in 
October.  The  company  will  start  their  sell- 
in  to  the  trade  in  early  July.  Vichy  (UK) 
Ltd,  Ashville  Trading  Estate,  Nuffield 
Way,  Abingdon,  Oxon  OX14  1TJ.  ■ 


cleanser  and  Unichem  All-in-ones. 

June  is  the  second  month  for  the 
Johnson  &  Johnson  products  promotion 
and  again  features  the  lucky  draw  for  12 
Unichem  £100  travel  vouchers.  Every  12 
assorted  case  order  earns  one  entry. 
Unichem  Ltd,  Crown  House,  Morden, 
Surrey.  ■ 


Immac  lotion  is  to  be  repackaged  from 
July  in  a  white  plastic  bottle  (125ml,  £1. 12) 
to  facilitate  easier  application.  The 
company  points  out  that  the  lotion  can  be 
used  economically  on  large  areas  such  as 
the  legs.  International  Chemical  Co  Ltd,  1 1 
Chenies  Street,  London  WC1E  7ET 


Kimberly  Clark  to 
launch  a  tampon? 

Activity  in  the  trade  seems  to  indicate  the 
imminent  launch  of  a  digital  tampon  by 
Kimberly  Clark.  Although  the  company  is 
refusing  to  comment,  saying  "full 
information  will  be  given  at  the 
appropriate  time",  trade  sources  indicate 
that  the  tampon,  Kotex  Femf,  is  currently 
being  promoted  at  trade  shows  for 
grocery  multiples.  The  launch  will  mean 
Kimberly  Clark  now  have  a  foothold  in 
each  sector  of  the  sanpro  market. 
Kimberly  Clark,  Larkfield,  Maidstone, 
Kent,  m 


Oxy  trial  packs 


For  a  limited  period  a  car  stock  of  a  trial 
size  Oxy  10  will  be  available  from  Norcliff 
Thayer  representatives.  A  dispenser  to 
hold  12  x  7ml  packs  (£0.39  each)  is 
available  while  stocks  last.  Berk 
Pharmaceuticals,  St  Leonards  Road, 
Eastbourne,  Sussex  BN2I  3  YG.  ■ 


Sotol  packs 


Associated  Dental  Products  are  now  the 
distributors  of  Sotol  mouthwash  tablets 
which  are  available  in  three  pack  sizes  (45, 
£0.64;  100,  £0.92  and  500,  £3.80). 
Associated  Dental  Products  Ltd,  Purton, 
Swindon,  Wilts  SN5  9HT.  ■ 
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Gibbs  team  up  with 
Spiderman  and  Hulk 

Gibbs  are  currently  offering  a  range  of 
free  stickers,  illustrating  popular  comic 
strip  heroes,  on  the  larger  Signal 
toothpaste  packs. 

"Signal  is  a  great  family  brand,"  says 
Simon  Squire,  Signal  brand  manager, 
"specially  designed  to  appeal  to  children, 
with  its  mild  spearmint  flavour,  and  the 
famous  Signal  red  and  white  stripes.  This 
promotion  is  designed  to  appeal  to  young 
families,  with  the  aim  of  drawing 
children's  attention  to  the  whole  question 
of  oral  hygiene,  and  with  the  help  of 
Spiderman  and  Hulk,  to  make 
toothbrushing  more  fun." 

Eight  different  sheets  of  peel-off 
stickers,  each  clearly  visible  on  pack,  are 
available  in  combinations  of  Spiderman, 
Incredible  Hulk,  Captain  America  and 
Thor.  Alternatively,  single  peel-off 
stickers  of  Spiderman,  ejecting  a  silken 
red  and  white  lassoo  and  Hulk,  bursting 
through  a  Signal  wall,  can  be  collected. 


In-store  merchandising  includes  a  giant 
Spiderman  dump  bin  in  blue  and  red  and 
Spiderman  shelf  flyers  and  wall  stickers. 
The  promotion  will  run  for  eight  weeks. 
Elida  Gibbs  Ltd,  PO  Box  1DY,  Port  man 
Square,  London  W1A  1DY.  ■ 


Tights  and  cartoons 
from  Warner-Lambert 

Poly  hair  colourant  and  lightener  users 
will  be  given  free  pairs  of  tights  in  return 
for  proof  of  purchase.  Flash  packs  of 
Polycolour,  Polytint,  Polyblonde  and 
Polyfair  detail  the  offer  and  an 
application  form  is  contained  inside. 
Consumers  need  to  send  one  proof  of 
purchase  plus  15p  postage  to  obtain  a  free 
pair  of  15  denier  Pretty  Polly  special 
collection  tights  worth  £0.99.  The  offer  is 
open  until  May,  1983. 

Sets  of  Punch  magazine  cartoon  prints 
dating  from  the  last  century  are  also  free 
to  Euthymol  consumers.  Each  Euthymol 
pack  features  a  token.  To  obtain  a  set  of 
three  prints,  the  consumer  has  to  collect 
three  tokens  and  send  them  in,  together 
with  15p  towards  postage.  Two  different 
sets  are  available.  The  offer  is  supported 
by  a  trade  deal  and  POS  material. 
Warner-Lambert  Health  Care  Division, 
Mitchell  House,  Southampton  Road, 
Eastleigh,  Hampshire  SOS  5R  Y.  ■ 


The  old,  messy  method 


Your  customers 
will  love .  .  .  and  buy 


it— sX         4f'\v  ....    <>; 1 
Now  -  the  modern  way 


the  new,  modern  way 
of  removing  nail  polish 

Busy  ladies  will  really  go  for 
Pretty  Nails  -  the  revolutionary 
way  of  removing  old  polish  from 
nails 

®  safe  and  gentle  to  use 

•  long-lasting 

•  comes  in  a  225ml  robust  plastic  jar 

•  packed  in  an  eye-catching  counter 
display- outer 

Suggested  Retail  Price 
£2.25  per  225ml  jar 


ORDER  THROUGH: 
The  Agency  Department 
H  Bronnley  &  Co  Ltd 
10  Conduit  Street 
London  W1R  OBR 
Telephone  01-629  8711 


It's  simple  -  clean 


Credits-        Clothes:  Fortnum  &  Mason,         Edina  &  Lena, 


.  Removes  all  polish  -  no  fuss 

Necklace:  W  1 ,  Antiquarius,        Photography:  lames  Merrell 
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Don't  make  your 
holiday  plans  until 
you've  seen  ours. 


You  could  get  a  marvellous  fee  holiday  this  year  by  entering  the 
Great  Pepto-Bismol®  Getaway  Contest  for  pharmacists. 

Pepto-Bismol  is  America's  No.  1  stomach  remedy,  die  treatment 
for  holiday  stomach  upsets.Pepto-Bismol's  main  ingredient  is  bismuth 
salicylate  BP  1953,  which  has  a  unique  ability  to  form  a  protective 
barrier  over  the  lining  of  the  stomach.lt  has  been  proven  effective  in 
controlling  diarrhoea,upset  stomach,indigestion,nausea  and  vomiting.1 

Prizes  will  be  awarded  to  those  who  create  the  most  imaginative 
window  displays  on  the  theme:  "Get  away  from  it  all  with 
Pepto-Bismol!'  Your  imagination  in  putting  together  the  display  could 
win  you  a  fee  holiday  cruising  the  Caribbean,  in  Sri  Lanka, 
ortheAlgarve. 

Our  representatives  will  be  calling  on  pharmacists  with  full 
information  about  this  contest,point  of  sale  and  other  display  material, 
details  of  the  new  bonus  offer,  and  consumer  promotion  activities. 
Don't  make  any  plans  until  youVe  seen  them. 


#Pepto-Bismol 


For  holiday  stomach  upsets 


Norwich  Eaton  Limited,  Regent  House,  The  Broadway,  Woking,  Surrey,  GU21 5AP. 


PROTECTIVE  COATING  ACTION 

Pepto- 
Bismol 


FOR  UPSET  STOMACH 
INDIGESTION 


COUNTERPOINTS 


Multi-purpose 
powder  make-up 

Ultra  Glow  is  a  multi-purpose  make-up  in 
one  easy  to  use  container.  Developed  by 
an  American  cosmetician,  it  can  be  used 
as  an  overall  base,  a  blusher,  an  eyeliner, 
an  eye  shadow,  a  lip  colour  or  as  a  leg  and 
body  bronzer. 

It  takes  only  10  seconds  to  achieve  the 
natural  glow  of  sunshine  and  health,  say 
the  distributors,  Sharmabrook  Ltd,  and 
only  the  tiniest  wisp  of  powder  is  needed 
to  complete  the  entire  make-up. 

The  product  has  been  available  since 
January  in  London  department  stores  and 
the  company  is  now  looking  to  chemist 
outlets  to  extend  distribution.  They  are 
currently  looking  for  agents. 

Ultra  Glow  is  available  in  one  shade 
which  is  suitable  for  any  skin.  The  pot 
retails  at  £9.95  and  should  last  for  8-12 
months.  A  merchandiser  of  12  is  available 


with  tester.  For  application  the  company 
recommends  a  wide  fat  powder  brush. 
Ultra  Glow  is  easily  removed  in  a  normal 
cleansing  routine.  Sharmabrook  Ltd,  149 
Edgeware  Road,  London  W2.  ■ 


Unichem  addition  to 
health  food  range 

Unichem  have  introduced  Kalibu  carob 
bars  into  their  health  food  range.  The  bars 
are  said  to  look  and  taste  like  chocolate 
but  are  made  from  carob  beans  instead  of 
cocoa  beans.  There  are  six  75g  varieties 
and  two  smaller  bar  snacks  —  molasses 
and  nut  muesli  —  which  were  introduced 
last  month. 

The  arrangement  with  Unichem 
includes  a  free  prize  draw  and 
introductory  offer  with  merchandising 
unit.  Holgran  Foods  Ltd,  Granary  House, 


Wetmore  Road,  Burton-on-Trent,  Staffs 
DE141TE.M 


Buy-line  advertising 
for  Ashe  products 

Ashe  Laboratories  have  created  a  buy-line 
feature  under  the  banner  "Helen 
Gordon's  hints  on  health  and  beauty. . ." 
The  feature  is  scheduled  to  run  for  the 
next  six  months  in  women's  and  general 
interest  magazines  including  TV  Times, 
Woman 's  Weekly,  Woman 's  Realm  and 
Weekend. 

Six  products  will  be  featured  in  each 
advertisement.  In  all,  fifteen  brands  will 
be  promoted  over  the  six  months  covering 
pharmaceuticals,  toiletries,  and  hair  care. 

Jonathan  Dick,  marketing  manager 
for  Ashe  Laboratories  believes  "The  Ashe 
product  range  is  large  enough  and 
sufficiently  diverse  to  create  a  high  level  of 
consumer  interest  over  a  lengthy 
campaign.  We  are  very  positive  about  the 
effect  this  approach  will  have  on  all  of  the 


featured  brands." 

Some  of  the  brands  to  be  included  in 
the  campaign  are:  Reveal  by  Leryss, 
Vitapointe  conditioner,  Eugene  10-day 
set,  Pro  Plus,  Personmnia,  Amplex  roll- 
on,  Sebbix  and  Gordon  Moore's 
toothpaste.  A  special  section  will  be 
created  to  carry  seasonal  advertising  of 
Sherley's  pet  care  product  and  the  Defest 
insecticidal  aerosol.  Ashe  Laboratories, 
Ashetree  Works,  Kingston  Road, 
Leatherhead,  Surrey.  ■ 

Brannan  addition 

Brannan  are  introducing  a  new  horizontal 
Max-min  thermometer  (£3.99),  which, 
like  the  others  in  the  range,  records  the 
highest  and  lowest  temperatures.  The 
thermometer  is  available  in  Centigrade 
only  or  with  a  dual  scale,  carded,  and  in 
boxes  of  five.  Brannan  Thermometers, 
CleatorMoor,  Cumbria  CA25  5QE.  ■ 


Company  wins  free 
radio  advertising 

Nutrition  House  Ltd  have  won  £100,000 
worth  of  free  radio  air  time  in  a 
competition  organised  by  the  Association 
of  Independent  Radio  Contractors. 

The  company  will  use  the  prize  to 
advertise  Only  Natural  sesame  snacks  in  a 
national  radio  campaign  starting  in  July. 
£100,000  will  buy  about  6-7  spots  a  week 
for  two  months  nationally,  but  details  of 
the  campaign  have  not  yet  been  finalised. 
"Local  chemists"  will  be  mentioned 
among  stockists  of  the  product. 

Only  Natural  sesame  snacks,  launched 
last  Autumn  through  pharmacies  and 
health  food  shops,  have  not  been 
advertised  before.  Plans  for  widening 
distribution  to  grocers  and  confectionery 
outlets  are  under  way. 

Mr  Peter  Wakenham,  chief  executive, 
Nutrition  House  Ltd,  believes  the 
guaranteed  £100,000  worth  of  advertising 
will  encourage  the  trade  to  stock  the 
product  and  have  a  significant  impact  on 
consumer  demand.  It  will  also  enable  the 
company  to  proceed  more  rapidly  with 
expansion  plans. 

The  competition  asked  entrants  to 
make  a  case  for  using  radio  as  an 
advertising  medium  for  their  products. 
Over  100  entries  were  submitted.  Research 
will  be  carried  out  into  the  effectiveness  of 
the  winner's  campaign.  Distributors 
Ernest  Jackson  &  Co  Ltd,  Credit  on, 
Devon.  ■ 


Jojoba  hair  care 

Two  new  hair  care  products  have  recently 
been  launched  by  Bellair  Cosmetics  — 
Nestle  Jojoba  shampoo  and  conditioner. 
Both  are  available  in  200ml  with  a  retail 
price  of  £1 .25.  Bellair  Cosmetics,  New 
Road,  Winsford,  Cheshire  CW7  2NX.  ■ 


Exfoliating  cream 
from  Eugene  Brook 

Skin  Glow  Treatment  brings  back  the 
roses  to  your  cheeks  and  is  "fabulous  for 
tired  complexions"  say  the  manufacturers 
Eugene  Brook.  "Its  exfoliating  action 
peels  off  dead  cells  leaving  the  skin 
"petal-fresh,  revitalised  and  glowing  for 
action"  they  say.  Treatment  begins  within 
the  first  50  seconds  of  its  application.  A 
2oz  jar  (£4.50),  is  said  to  be  sufficient  for 
6-7  applications  on  the  face  and  neck. 
Eugene  Brook,  33  Lime  Tree  Road, 
Heston,  Middlesex.  ■ 
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Our  Market 
Means  Business... 


r 


Source:  T.G.I.  Net  Area  Shares  (Make  up  including  foundation)  1981. 


Business  For  You. 


We  can  make-up  your  cosmetic  sales  for 
u.  Over  3V2  million  women  live  in  the  York- 
ire  and  Tyne  Tees  Television  regions  and  you 
n  bet  we've  made  most  of  them  blush  at  some 
tie. 

To  reach  your  specific  market,  advertising 
th  Link  Television  Limited,  the  selling  arm  of 
rkshire  and  Tyne  Tees  Television,  enables 
u  to  embrace  two  important  sales  regions  by 
king  to  just  this  one  company. 

Two  out  of  every  three  women  in  the  areas 
wed  by  Link  Television  use  make-up  and 
mdation,  three  out  of  four  lipstick,  and  at 
1st  one  in  two  eye  make-up,  face  powder  and 
il  varnish. 

LINK  Television  offers  excellent  value  for 
3ney  on  the  exciting  new  Channel  4  and,  of 
arse,  on  ITV  with  extensive  discounts  on 
'time  for  both  new  products  and  new  com- 
nies  entering  this  market  place. 

Two  out  of  every  three  women  in  the  areas 
wed  by  Link  Televison  use  make-up,  that  is 
V/(  of  all  users  in  GB  are  in  Yorkshire  and 
V/(  are  in  Tyne  Tees.  Three  out  of  four  women 


use  lipstick,  and  at  least  one  in  two  eye  make- 
up, face  powder  and  nail  varnish. 

LINK  Television  provides  many  market- 
ing facilities  to  back-up  your  on-air  promotions, 
ranging  from  trade  presentations  to  in-house 
market  research. 

LINK  means  business.  And  our  business 
is  your  business. 

For  Link  Television  brochure  and  rates, 
complete  this  coupon  or  telephone  Doug  Bruce 
on  01-242  1666. 


LINK  TELEVISION  LIMITED 

To:  Doug  Bruce,  Link  Television  Ltd.,  Television  House, 

32  Bedford  Row,  London.  WC1R  4HE 
Please  contact  me  about  opportunities  available  with 
Yorkshire  and  Tyne  Tees  Television. 

Name  


Position . 


Company 
Address  _ 


_Tel  No. 


What  happen* 
Pharmacin  oul 


The  rate  of  sale  increases  by  422%. 

The  brand  captures  5%  of  the  analgesic  market.  And  over  70%  of  first  time 
buyers  said  they'd  come  back  for  more.  (Incredible  figures  by  anyone's  arithmetic. 
In  this  case,  independent  audit  and  research.) 

Proof  positive  that  Pharmacin  worked  quickly  to  relieve  their  pain.  And  a 
real  indication  to  us  that  Pharmacins  other  benefits  (easy  to  swallow  and  tasteless) 
went  down  well  with  customers. 


All  of  this  information  confirms  that  Pharmacin  is  already  a  success.  Not 
surprisingly,  therefore,  we've  decided  to  allocate  another  half  a  million  pounds  to 
the  million  already  invested  in  advertising. 

In  other  words,  you've  only  just  got  time  to  make  sure  Pharmacin  is 
prominently  displayed  before  the  next  burst  of  Television  begins. 

The  new  Pharmacin  Capsule.  A 

Display  it  and  it  sells  itself.  A  Hoechst  Company 

Optrex  Limited,  Optrex  House,  Jays  Close,  Basingstoke,  Hants,,  Tel:  Basingstoke  57272 


PHARMACY  ECONOMICS 


Money,  prices  and 
value  judgements 

by  Eric  A.  Jensen,  BCom,  MPS,  FIPharmM,  MInstM 


In  economic  terms  the  price  of  anything  is 
its  value  expressed  in  money.  Goods  and 
services  which  do  not  have  a  price  are 
outside  the  scope  of  economic  science, 
although  non-monetary  values  —  value 
judgments  as  they  are  described  —  exert  a 
powerful  influence  on  economic  policies. 
Value  judgments,  subjective  views  on 
what  something  is  worth,  are  of  particular 
significance  to  professions  such  as 
pharmacy. 

In  many  fields  of  activity  money  is  a 
potent  but  not  an  overriding  factor. 
Values  in  economics  are  relative,  prices 
being  the  means  whereby  the  relativities 
are  put  into  concrete  money  units.  It  is 
meaningless  to  know  the  price  of  any  item 
in  isolation:  it  will  tell  one  nothing  if  it  is 
stated  that  the  price  of,  say,  aspirin  is  £x 
per  kilo,  unless  other  prices  are  also 
available  so  that  comparisons  can  be 
made. 

Money  units 


Reference  has  been  made  to  money  units, 
but  money  itself  is  not  constant  in  its 
purchasing  power,  which  means  that  price 
comparisons  can  be  misleading  if  we  fail 
to  take  certain  precautions.  The 
discounted  cash  flow  principle  described 
in  a  previous  article  in  this  series  is  an  aid 
in  dealing  with  changing  money  values,  in 
trying  to  work  with  a  stable  unit  of 
currency  when  making  comparisons  of 
profitability  and  of  return  on  investments. 
The  longer  the  period  of  time  over  which 
price  comparisons  are  made,  the  greater 
the  dangers  of  error. 

In  a  perfect  market,  under  conditions 
of  competition,  prices  are  determined  by 
the  interplay  of  supply  and  demand,  but 
there  are  no  perfect  markets  and  there  is 
no  completely  unbridled  competition, 
even  in  so-called  market  economies.  Other 
influences  apart  from  supply  and  demand 
must  therefore  be  taken  into  reckoning 
when  studying  prices.  Pharmacists  will 
hardly  need  any  reminder  that  when  a 
profession  is  faced  by  a  monopsonistic 
purchaser,  as  is  the  case  with  NHS 
dispensing,  political  and  legal  constraints 
can  outweigh  market  forces  and  ideas  of 
equity  alike. 

A  common  fallacy  is  that  the  prices  of 
goods  and  services  are  decided  by  the  cost 
of  production.  Production  costs  are 
naturally  taken  into  account  by 
manufacturers  when  the  price  structure  is 
fixed,  but  if,  in  a  free  market,  no-one  will 
buy  at  that  price  it  cannot  be  enforced. 


However  many  years  a  research  project 
might  absorb,  however  much  capital  and 
current  investment  is  made,  the  market 
for  the  results  of  the  research  will  decide 
whether  loss  or  profit  is  to  ensue.  In  a 
non-competitive  situation,  in  a  controlled 
economy,  the  position  can  be  different. 

The  pharmaceutical  industry  has  been 
criticised  over  what  some  regard  as 
excessively  high  prices  for  various  of  its 
products,  for  making  the  successful 
results  of  expensive  research  and 
development  pay  for  the  failures.  The 
private  pharmacist  in  retail  might  ask 
what  would  be  the  effect  on  his  or  her 
business  in  general  if  one  branch  of 
activity  could  not,  at  least  in  part, 
subsidise  another. 

The  question  is  uncomfortably 
germane  to  the  relationship  between  NHS 
and  other  activities  in  the  great  majority 
of  pharmacies.  In  one  sense  the 
combination  of  NHS  dispensing  and  OTC 
business  could  be  regarded  as  synergistic: 
together  they  can  enable  a  pharmacy 
which  would  otherwise  be  unprofitable  to 
reach  a  total  turnover  level  which  passes 
the  break-even  point,  and  once  the 
"fixed"  overheads  have  been  covered  a 
profit  is  sustainable  on  lower  gross 
margins.  Either  NHS  or  OTC  business  on 
its  own  would  require  much  higher 
margins  to  engender  a  profit  in  similar 
circumstances. 


'Perfect'  market 


In  pharmacy  the  "perfect"  market 
mentioned  earlier  is  most  closely 
approached  in  the  sphere  of  raw  materials 
of  official  quality,  where  buyers  and 
sellers  are  in  close  contact  and 
information  is  rapidly  disseminated. 
Briefly,  a  perfect  market  is  one  where 
buyers  and  sellers  are  so  related  that  prices 
of  closely  definable  merchandise  are 
known  to  them  all  rapidly,  so  that  the 
merchandise  commands  the  same  price 
throughout  the  market,  subject  to 
transport  costs  etc. 

A  walk  round  a  large  town  will 
illustrate  the  contrasting  picture  for  many 
lines  handled  by  the  retail  pharmacist, 
where  the  market  is  often  imperfect. 
Prices  for  well-known  brands  of  such 
products  as  toothpastes  and  shampoos 
frequently  vary  considerably,  but  the 
public  still  buy  at  the  higher  prices, 
through  ignorance,  loyalty,  and  so  forth. 

The  pricing  policy  employed  by  the 


retail  pharmacist  must,  if  it  is  to  be 
logical,  take  into  account  the  market 
conditions,  fundamental  to  which  is  the 
concept  of  elasticity  of  demand.  From  the 
comments  which  follow  one  must  exclude 
those  items  still  in  the  small  sector 
governed  by  resale  price  maintenance. 

Elasticity  of  demand  and  the 
counterpart,  elasticity  of  supply,  are 
phrases  used  to  describe  what  happens, 
according  to  economic  theory,  when 
prices  are  raised  or  lowered.  Other  things 
being  equal  (as  economists  say),  if  the 
price  of  something  is  raised  the  number  of 
units  demanded  by  purchasers  will  fall 
and  the  number  offered  by  sellers  rise. 

The  converse  will  result  if  price  is 
lowered.  The  very  practical  application  of 
this  theory  is  well  demonstrated  by  the 
Chancellor  of  the  Exchequer  when  a 
decision  is  made  about  the  effect  on 
revenue  of  a  few  pence  on  the  price  of, 
say,  alcohol  or  tobacco.  The  question  is 
whether  any  fall  in  units  sold  will  be  more 
than  balanced  by  the  extra  revenue  per 
unit.  The  pharmacist  debating  whether  to 
raise  or  lower  the  price  of  any  article, 
where  the  choice  is  open  to  him  or  her, 
must  ask  the  same  question. 

Elasticity  of  demand  is  said  to  be  unity 
when  the  product  of  price  per  unit  and 
number  of  units  sold  is  the  same  before 
and  after  any  change.  If,  for  example,  one 
hundred  are  sold  per  week  at  £10  each  and 
80  sold  if  the  price  is  raised  to  £12.50,  the 
value  of  sales  is  constant  at  £  1 ,000  and 
elasticity  of  demand  is  unity.  When  a 
reduction  in  price  greatly  increases  cash 
sales,  demand  is  said  to  be  highly  elastic, 
as  is  also  the  case  when  a  price  increase 
substantially  reduces  cash  sales. 

When  elasticity  of  demand  is  carefully 
assessed  it  will  often  be  found  that  fewer 
units  sold  at  a  higher  price  can  be  more 
profitable  than  more  units  at  a  lower 
figure.  The  pharmacist  with  no  near  direct 
opposition  can  have  more  scope  for 
selective  price  increases,  as  can  the  retailer 
enjoying  a  degree  of  local  part-monopoly. 
A  point  to  consider  is  the  effect  on 
goodwill,  balancing  this  against  what  it 
would  cost  the  customer  to  travel  farther 
afield  and  expend  time  and  petrol  to  save 
a  few  pence.  There  is  probably  room  to 
educate  the  public  into  a  fuller 
appreciation  of  the  financial  as  well  as 
other  benefits  of  shopping  locally. 


Inflation  —  an  intrusion 


Inflation  has  an  all-pervading  intrusion 
into  business  affairs  and  we  can  gain 
helpful  insight  into  some  aspects  of  it  by 
turning  to  what  is  called  the  quantity 
theory  and  the  money  equation.  The 
money  equation  is  very  simple  in  form  but 
complex  in  implication;  it  states  that:- 
Mx  V  =  PxT, 
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where  M  is  the  quantity  of  money  and 
money  substitutes  or  equivalents  in 
circulation  (that  is  money  plus  overdraft 
facilities  etc  at  public  disposal),  V  is  the 
velocity  of  circulation  of  money  (the 
speed  with  which  it  moves  around  the 
economy),  P  is  the  average  price  level  of 
goods  and  services,  of  all  that  money  can 
buy,  and  T  is  the  quantity  of  goods  and 
services  available  for  purchase. 

If  M  is  increased  while  V  remains  the 
same,  then  either  prices  must  rise  or  goods 
and  services  increase  in  quantity,  or  both 
of  these  things  happen  to  some  extent.  If 
velocity  of  circulation  rises,  as  it  does 
when  people  lose  confidence  in  the 
currency  and  try  quickly  to  convert  cash 
into  other  assets,  then  prices  will  rise  if 
other  factors  in  the  equation  are  constant. 

It  is  comparatively  easy  for  a 
government  to  control  the  money  supply, 
but  extremely  difficult,  if  not  impossible, 
for  it  to  control  V.  Therefore,  if  V 
increases  so  will  prices  unless  there  is  a 
compensatory  rise  in  output  of  goods  and 
services,  despite  the  fact  that  the  amount 
of  money  and  credit  has  been  held  firm. 
Although,  fortunately  or  unfortunately, 
the  pharmacist  is  not  able  to  exert  the 
powers  of  the  Chancellor  of  the 
Exchequer  and  the  money  equation  is  not 
of  direct  application  to  the  individual 
pharmacy,  we  can  learn  through  it 
something  of  practical  value  in  everyday 
business. 


The  proprietor  can,  within  the  limits 
of  resources  at  call,  control  the  total 
capital  investment  in  his  or  her  pharmacy. 
In  most  pharmacies  the  largest  single 
sector  of  this  investment  is  in  stock 
(disregarding  any  freehold  property  which 
comes  into  a  different  category),  and  if 
close  control  is  not  kept  on  this  the 
investment  will  not  fructify  as  it  could. 

Where  ordering  is  delegated,  and 
sometimes  when  it  is  not,  stocks  can  build 
up  so  as  to  reduce  gravely  the  rate  of 
circulation  of  the  money  invested.  The 
lesson  to  be  gained  is  that  to  closely 
regulate  your  total  investment  without 
then  paying  equally  close  attention  to  how 
hard  resources  work  —  for  instance  by 
ensuring  rapid  stockturn  —  is  to  lose 
control  of  the  whole  operation. 

Control  of  capital 

Control  of  such  key  parts  of  a  pharmacy 
as  rate  of  stockturn  is  affected  by  outside 
influences  such  as  doctors'  prescribing 
habits  and  changes  in  habits,  and  by 
market  conditions  in  general.  It  would  be 
illogical  and  misleading  to  strain 
comparisons  between  the  implications  of 
the  money  equation,  and  the  situation  of  a 
single  business,  but  many  pharmacists 
might  profitably  ask  whether  they  have 
overmuch  capital  engaged  in  their 
venture.  "Overmuch"  implies  capital  that 


has  an  unduly  low  rate  of  circulation. 

When  it  was  suggested  that  fewer  units 
sold  at  a  higher  price  can  generate  more 
profit  than  i..ore  units  at  a  lower  level  it 
was  not  forgotten  that  the  pharmacist's 
options  to  vary  prices  are  limited.  One 
field  in  which  the  option  is  available  is 
with  "own-name"  products  and  here 
there  can  be  a  tendency  to  undercharge. 
The  customer  should  expect  to  pay  for 
more  than  the  mere  ingredients  and 
container  —  additionally  for  the 
expertise,  knowledge  and  responsibility  of 
the  supplier  as  professional. 

In  some  circumstances  the  law  of 
supply  and  demand  can  be  made  to  look 
an  ass,  where  increased  prices  result  in 
increased  unit  sales.  There  are  many 
people  who  mistrust  low  prices,  especially 
in  matters  affecting  their  health,  so  a 
policy  of  small  profits  and  quick  returns  is 
not  necessarily  wise,  particularly  with 
medicines.  In  this  sense,  as  in  others, 
medicines  are  not  ordinary  articles  of 
merchandise,  and  if  we  ignore  the 
psychology  of  our  clients  it  is  to  our  own 
detriment. 

So  we  can  conclude  this  present  series 
on  the  note  that  pure  economics  alone 
cannot  solve  our  problems,  that  man  and 
woman  is  not  just  "economic"  —  an  en 
encouraging  thought  for  the  pharmacist.  ■ 


Colodryl 

cream  or  lotion  Vr 


Colodryl  for  sunburn 

a  most  worthwhile  recommendation 

Caladryl  is  a  product  you  can  recommend  with  confidence  for  the 
pain  and  irritation  of  sunburn.  Caladryl's  unique  formulation  ensures 
soothing  relief  and  is  available  as  both  lotion  and  cream. 
An  effective  treatment  for  your  customers  and  a  profitable 
professional  product  for  the  Pharmacy. 

PARKE-DAVIS 

part  of  the  Warner-Lambert  Group, 
good  products  for  you  and  your  customers 


Active  Ingredients: 

Calamine  USP 

Diphenhydramine  Hydrochloride  BP 
Camphor  BP 

'Trade  mark  R81058 


Product  Licence  Holder 

Parke-Davis  and  Company. 
UskRoad.Pontypool.Gwent  NP4  OYH 
Further  information  and  data  sheets 
are  available  on  request 
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Available  1  st  -  30th  June  1982 


%  off  normal 
Manufacturers  trade  price 

UniChem  Baby  Shampoo 

1 7.5% 

UniChem  Baby  Lotion 

1 7.5% 

UniChem  Baby  Oil 

1 7.5% 

UniChem  Baby  Powder 

1 7.5% 

unionem  petroleum  jeiiy 

1 7.5% 

1  /  .9  /O 

UniChem  All-ln-One  Nannies 

Rabv 

Ljcikj  y 

1  /o 

Toddler 

1 7.6% 

Alberto  Balsam  Conditioner 

100ml 

28.8% 

Shampoo 

125lTll  +  20%  Extra 

42.4% 

Arrid  Extra  Dry 

150lTll+  25%  Extra 

32.4% 

All  Clear  Shampoo 

Large 

31 .2% 

Cow  &  Gate 

Premiums  Plus  Milks 

1 2.4% 

Elastoplast  Airstrip  &  Stretch 

Fabric  Large 

1 7.9% 

Fenjal  Creme  Bath 

98ml 

1 7.6% 

Fastidia 

10's 

22.7% 

Gillette  Contour  Cartridaes 

5's 

19% 

Kotex  Simnlicitv 

1 0's  Size  1 

27.9% 

Listermint 

250ml 

1 5.2% 

Milupa  Infant  Foods 

NEW  MODIFIED  YOGURTS 

14.5% 

New  Rennie 

1 7.6% 

New  Silvikrin 

Super  Liquid  Soap 

250ml 

16.3% 

Ultrabrite  Toothpaste 

Large        ^  ^  — 

43.7% 

's'ndottth^-"^e,conie 

1  „-,n*P^?^ 
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AESGP  CONFERENCE 


Drugs  should  be  redesigned 
into  safer  OTC  formulas 

A  further  report  from  the  18th  annual  European 
Proprietary  Association  (AESGP)  meeting  held  in 
Athens  earlier  this  month. 


Re-formulating  medicines  in  order  to 
optimise  the  therapeutic  response  and 
minimise  the  side  effects  will  be  a  major 
contribution  to  broadening  the  range  of 
OTC  drugs,  according  to  Professor  K.  J. 
Murton,  vice-president,  research  and 
development,  Nicholas  International. 

Professor  Murton,  who  holds  visiting 
chairs  at  Salford  and  North  Wales,  said 
that  industry  should  siphon  research 
investment  away  from  the  conventional 
medicinal  chemistry/pharmacology 
evaluations  and  towards  redesigning 
established  drugs.  Many  companies  had 
been  slow  to  present  their  drugs  in  the 
most  acceptable  form  for  patients.  They 
had  concentrated  on  maximal  bio- 
availability instead  of  getting  the  best 
balance  between  efficacy  and  safety.  As  a 
result  the  shift  from  prescription  to  home 
medicine  status  was  unnecessarily 
delayed. 

A  major  reason  for  poor  patient 
compliance  was  an  unacceptable  side 
effect  profile.  Obtaining  better 
compliance  in  the  use  of  home  medicines 
would  overcome  a  major  hurdle  in  the 
argument  for  their  wider  use.  He  went  on 
to  give  several  different  examples  of 
improving  the  safety  of  drugs  without 
reducing  efficacy. 

In  analgesics  there  would  be  a  swing 
towards  mildly  buffered  aspirins 


possessing  a  more  rapid  absorption, 
associated  reduction  of  gastric  bleeding 
and  upsets,  coupled  with  a  built-in  safety 
factor  against  overdose. 

Although  many  novel  oral  dosage 
forms  were  being  developed  the  gastro- 
intestinal tract  still  presented  a  formidable 
problem  to  drug  formulators.  Professor 
Murton  predicted  there  would  be  future 
emphasis  on  alternative  absorption  sites. 
Using  the  skin  as  a  site  for  systemic 
absorption  had  not  been  very  successful  in 
the  past  but  he  thought  the  Alza 
transdermal  therapeutic  system,  currently 
being  used  for  administering  hyoscine  in 
the  treatment  of  motion  sickness,  would 
have  many  other  uses. 

Buccal  absorption  gave  a  rapid 
response  to  selected  drugs  and  future 
developments  might  include  a  dose-form 
that  adhered  to  the  mucosa  giving  a  one- 
flow  concentration  gradient  on  contact. 
The  respiratory  system,  particularly  the 
alveoli,  would  almost  certainly  be 
considered  as  a  distribution  site  for  drugs 
other  than  those  with  local  effects  in  the 
lungs. 

Likely  developments  in  oral  medicines 
included  further  use  of  pro-drugs, 
combination  medicines  where  one 
ingredient  amended  the  absorption  of  the 
"active"  drug,  and  totally  solubilised 
dose-forms. 


Time  is  now  right 
for  de-regulation 

Opening  the  conference,  Mr  A.  E. 
Jamison,  AESGP  president,  explained 
that  the  theme  "Health  for  all  —  new 
challenges  for  self-medication"  was 
inspired  by  the  World  Health 
Organisation's  aim  of  "Health  for  all  by 
the  year  2000". 

There  were  two  key  pre-requisites  if 
this  daunting  challenge  was  to  become  a 
reality,  he  continued.  Firstly,  the 
individual  must  accept  the  challenge  of  a 
far  greater  responsibility  for  his  or  her 
own  health.  A  lot  of  the  mystique 
surrounding  medicine  was  being 
dissipated  by  a  better  educated,  less 
reverent  population  which  was 
encouraged  to  be  more  questioning  about 
health  matters.  There  was  ample  evidence 
that  world  wide  people  were  acting  to 


ensure  their  own  good  health  and  that  of 
their  family  and  friends.  The  time  was 
surely  opportune  for  governments  to  take 
advantage  of  this  social  movement 
through  selective  de-regulation. 

This  was  related  to  the  second  key  pre- 
requisite that  co-operation  between  the 
regulatory  bodies  and  the  health 
professionals  (including  the 
pharmaceutical  industry)  must  be 
strengthened.  Self-care  and  responsible 
self-medication  would  only  grow  if  the 
legislative  environment  was  favourable. 
De-regulation  had  to  go  hand-in-hand 
with  improved  programmes  for  consumer 
health  education. 

Mr  Jamison  noted  that  Patrick 
Jenkin,  former  UK  Secretary  for  Social 
Services,  recently  stated  that  "The  role  of 
the  proprietary  medicine  is  greatly  under- 
estimated in  the  scheme  of  things  in  this 
country."  It  was  no  different  elsewhere, 
he  concluded. 


Consumers'  manual 
will  also  help  GPs 

Four  British  general  practitioners  are 
collaborating  with  the  Proprietary 
Association  of  Great  Britain  to  produce  a 
consumers'  manual  for  self-care. 

At  the  Athens  conference,  Dr  John 
Fry,  one  of  the  doctors  involved, 
described  the  aim  of  the  manual. It  was 
intended  to  inform  and  educate  the 
public,  to  promote  better  self-care,  self- 
medication  and  collaborative  care,  and 
finally  to  educate  the  medical  profession 
about  self-medication.  "It  is  amazing  how 
little  doctors  know  about  the  OTC  drugs 
their  patients  are  taking  most  of  the 
time,"  he  commented. 

The  manual  will  include  sections  on 
health,  common  symptoms,  self-care, 
collaborative  care  for  chronic  diseases, 
and  a  home  medicines  list.  It  is  intended 
for  sale  to  the  public  at  low  subsidised 
prices,  and  for  limited  free  distribution  to 
family  practices  and  pharmacies. 

Dr  Fry  said  that  self-care  was  an 
essential  level  in  all  health  systems. 
Without  it  there  could  be  no  primary 
professional  care  and  no  specialist  care. 
Three-quarters  of  all  illness  in  the 
community  was  minor  and  amenable  to 
self-care.  Promotion  of  better  self-care 
and  self-medication  made  sound 
economic  sense  in  savings  and  benefits. 

Counting  the  cost 
of  self-medication 


Analyses  of  the  costs  and  benefits  of 
different  types  of  medical  treatment 
should  take  all  treatment  costs  into 
account  and  not  just  the  cost  of  the  drugs. 

That  lesson  in  economics  was  taught 
by  Professor  I.  Stahl,  department  of 
economics,  University  of  Lund,  and 
visiting  professor  at  Strathclyde 
University.  In  most  treatments  the  cost  of 
the  drugs  was  insignificant  compared  with 
other  resources  involved,  doctors,  nurses, 
auxiliary  staff  —  and  perhaps  the  most 
neglected  cost  item  of  all  —  p~.ients'  time 
and  production. 

He  demonstrated  this  by  stating  that 
the  three  "big  killer"  diseases  in  terms  of 
mortality  were  cancers,  cardiovascular 
diseases  and  accidents.  However  the 
diseases  with  the  highest  direct  health  care 
costs  (hospitals,  drugs,  physicians  time) 
were  mental  disorders,  cardiovascular  and 
digestive  system  diseases.  But  for  the  costs 
of  morbidity  in  terms  of  lost  production 
the  largest  cost  groups  were  mental 
disorders,  cardiovascular,  respiratory, 
and  musculoskeletal. 
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Professor  Murton  explained  how 
reformulating  medicines  to  lessen  side 
effects  would  increase  their  chances  of 
being  accepted  for  OTC  sale 


Professor  Stahl  had  devised  a  formula 
for  calculating  the  cost/benefit  of  the 
effect  of  deregulating  prescription  drugs 
to  OTC  in  well  defined  cases. 

It  meant  looking  at  the  various  cost 
items  and  benefits  that  would  be  involved 
when  self-medication  was  used  and 
comparing  them  with  those  incurred  with 
a  prescribed  drug.  The  cost  items  were  the 
doctor's  time,  patients  time,  drug,  the 
cost  for  the  patient  to  acquire  sufficient 
information,  and  the  side  effects. 

He  noted  that  it  was  difficult  to  get 


bureaucracy,  in  the  form  of  insurance 
companies  and  regulatory  authorities,  to 
see  the  total  costs  of  treatment.  Therefore 
a  lot  of  the  argument  for  effective  self- 
medication  had  to  be  carried  by  the 
industry.  Presenting  a  more  complete 
cost-analysis  would  be  a  major 
advance. 

OTC  drugs  need 
defining  in  law 

Werner  Sedlag,  director  of  AESGP, 
called  for  a  greater  recognition  of  self- 
medication  in  the  European  legal  systems. 

Using  the  EEC  definition  of  a 
proprietary  medicinal  product  as  a 
starting  point,  he  explained  that  nowhere 
in  it  was  there  any  suggestion  that 
medicinal  products  could  be  classified 
according  to  whether  they  were  used 
under  medical  supervision  to  treat  an 
established  disease  or  by  a  lay  person 
merely  seeking  to  relieve  some  temporary 
symptom  or  discomfort. 

Turning  to  the  data  required  in  order 
to  obtain  a  marketing  authorisation  again 
there  was  no  distinction  between  the  data 
which  had  to  be  submitted  in  support  of 
applications  for  prescription  medicines 
and  non-prescription  products. 

Mr  Sedlag  emphasised  that  it  was  not 
in  the  interests  of  public  health  to  have 
"first  and  second  class"  medicines  and 
that  such  a  distinction  should  never  be 


made.  However  the  basic  laws  regarding 
these  matters  were  drafted  some  years 
ago.  Since  then  the  distinction  in  function 
between  prescription  medicines  and  self- 
medication  products  had  become  clearer 
and  important  and  perhaps  the  time  had 
come  to  look  again  at  these  laws  to  see  if 
they  needed  to  be  modified. 

The  need  for  such  a  review  became 
clearer  when  other  laws  on  medicines  were 
examined,  he  continued.  The  different 
purposes  and  roles  of  the  two  kinds  of 
medicine  frequently  become  blurred,  if 
not  indeed  entirely  lost  in  provisions  on 
labelling,  packaging,  pricing,  advertising 
and  availability. 

In  the  past  regulators  had  prepared 
rules  for  medicinal  products  generally  or 
for  one  or  other  type  of  product  and  then 
had  to  build  in  qualifications  or 
exemptions.  "Unfortunately,  that 
approach  not  only  results  in 
extraordinarily  and  unnecessarily  complex 
legislation  but  totally  prevents  any  real, 
comprehensive  philosophy  and  national 
policy  being  developed  in  respect  of  self- 
medication  as  distinct  from  other  types  of 
medication",  Mr  Sedlag  added.  "Let  us 
at  least  review  our  current  legal 
framework  to  ensure  that  it  is  appropriate 
and  conducive  to  the  role  that  self- 
medication  and  self-care  must  play  in  the 
latter  part  of  this  century."  ■ 

The  first  part  of  this  conference  report 
appeared  in  C&D  last  week,  p.  969. 
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HYGICAP  F 


FOR  THE  PROBLEM 
OF  INCONTINENCE 

Serve  the  needs  of  those  suffering  from  incontinence  by 
becoming  a  Hygicare  Agent.  You  do  not  have  to  carry  stock. 
Your  local  pharmaceutical  wholesaler  will  supply  all  the 
Hygicare  products  featured  in  the  brochure  on  a  24  hour 
delivery  service. 

Display  the  Hygicare  window  sticker,  feature  the  attractive 
Hygicare  dispenser  complete  with  comprehensive  brochure  and 
ordering  form  and  you  will  be  offering  a  most  important  service 
to  the  community. 

Your  margins  and  your  market  are  secure. 
Let  Hygicare  help  you  to  help  them. 

■■■■■■■■■■■■■■■■■■■■I 

Please  send  me  further  details  of  the  Hygicare  Service .        cd  29/5 


Name . 


Address . 


.Tel.  No. 


HYGI  ZERO 


Undercover  Products  (Int)  Ltd.,  Queensway 
Industrial  Estate,  Wrexham,  Clywd.  Tel:  (0978)  53535. 
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Now  more  of  yoi 
will  be  smiling  f 


Winners  of  the  new  Kodak  Awards 
for  Quality  will  be  those  who  turn  out 
consistendy  high  quality  prints  from 
month  to  month. 

And  that  means  that  more  of  your 
photofinishers  will  be  winning  from 
now  on  from  year  to  year. 

That's  only  right,  because  labora- 
tories all  over  the  country  have 
responded  in  spectacular  fashion  to  the 
Kodak  drive  for  quality  prints. 

The  proportion  of  good  quality 
prints  has  increased  by  nearly  100% 
over  the  last  five  years. 

It's  a  development,  we  believe,  that 
must  have  put  a  smile  on  your  face! 

The  New  Award  Structure. 

Instead  of  a  monthly  winner  and  an 
annual  winner,  there  will  now  be  aTable 
of  Merit  for  the  laboratories  who 
achieve  the  Kodak  points  standard. 
(This  is  higher  than  last  year's.) 

Those  Finishers  who  appear  in  the 
Table  of  Merit  for  two  consecutive 
months  will  win  the  Silver  Award 
Certificate  and  £50  for  their  staff! 

The  prestigious  Gold  Awards  and 
£100  go  to  Finishers  who  win  a  place  in 
the  Table  of  Merit  for  four  consecutive 
months. 

The  Awards  will  be  presented  by  a 
famous  sports  personality. 
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photofinishers 
>m  year  to  yeai: 

So  Kodak  will  be  rewarding  consist-  featuring  the  Award  and  use  it  in  your 
efforts  for  quality  in  finishing.  shop. 

(Ve  want  to  make  sure,  you  see,  that  The  Gold  and  Silver  Award  symbols 
ir  customers  keep  smiling  as  well.     will  also  be  made  available  for  use  in 

your  own  advertising. 
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,(ODAKrtn 
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Prints 
on  Kodak' 
Paper. 


The  Kodak  Award  for  Quality. 
The  competition  is  open  to  all 
independent  photofinishers  who  use 
Kodak  'Ektacolor'  Paper  and  formu- 
lated chemicals.  Kodak  and  its 
subsidiary  companies  are  excluded. 

All  photofinishers  who  regularly 
and  continuously  return  full  sets  of 
quality  monitoring  strips  to  the  Kodak 
Finisher  Monitoring  Service  are  auto- 
matically included  in  the  scheme  which 
runs  from  April  to  December  1982. 


f  your  photofinisher  wins  one  of 
se  coveted  awards,  Gold  or  Silver, 
i  will  want  to  tell  your  customers  that 
ir  D  &  P  service  is  of  "Kodak  Award 
Quality"  standard.  Ask  your  finisher 
any  special  display  material 

IF  YOU  WOULD  LIKE  MORE  INFORMATION  ON  THE  KODAK  AWARD  FOR  QUALITY,  WRITE  TO:  KODAK  LIMITED, 
FINISHER  SALES  DEPARTMENT,  KODAK  HOUSE,  66  STATION  ROAD,  HEMEL  HEMPSTEAD,  HERTS  HP1 1JU. 
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.  It's  on 1  Kodak'  paper. 


Kodak  and  Ektacolor 
are  trade  marks 
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Portable  alarm 
from  Notecalm 


1002 


A  new  safe  designed  to  resist  the  latest 
and  most  sophisticated  forms  of  attack  is 
available  from  Chubb.  Called  the 
Commerce  Eurosafe  it  is  available  in  six 
sizes  ranging  from  a  model  designed  for 
domestic  or  small  businesses  with 
outside  dimensions  of  568mm  high  x 
528mm  wide  x  513mm  deep  (£835  trade), 
to  the  largest  of  the  commercial  models 
measuring  1468mm  x  668mm  x  763mm 
(£1,700  trade).  Chubb  &  Son's  Lock  and 
Safe  Co  Ltd,  Whitfield  Street,  London  W1P 
6AA  m 


withstanding  high  loads,  yet  permitting 
instant  release  when  power  is  removed. 

The  lock  comprises  a  powerful 
electromagnet  with  a  precision-ground 
surface  and  a  2mm  raised  ledge  on  the 
leading  edge.  A  matching  shaped  striker 
plate  contains  a  spring-loaded  steel  disc 
which  acts  as  an  armature  plate.  It  is 
attracted  to  the  magnet  when  energised 
and  becomes  deadlocked  behind  the 
ledge.  The  unit  (£109  trade,  with  timer 
and  exit  switch.  Power  transformer  £25.50 
trade),  which  has  an  inbuilt  control  circuit 
to  ensure  trouble-free  operation.  BSG 
(Security)  Ltd,  34  Dean  Street,  London 
WIVSAP.m  

'Moving'  message 
in  light 

Mandex  Ltd  have  obtained  the  sole 
marketing  rights  in  the  UK  for  the  Tellit 
moving  message  display  unit.  Renamed 
Manscan,  the  unit  features  a  continuously 
moving  perforated  tape  which  traverses 
the  screen  from  right  to  left  and  is  lit  from 
behind  to  display  the  chosen  message.  The 
message  tape  and  light  source  can  each  be 
changed  in  under  a  minute  says  the 
company  and  the  colours  available  are 
red,  blue,  green,  pink,  gold  and  white. 
Leasing  terms  are  available.  Mandex  Ltd, 
Progress  House,  Mount  Street,  Salford, 
Lanes.  ■ 


Remote  rhetoric 
from  PM  to  MPSs 


The  possibility  of  community  pharmacists 
receiving  a  reasonable  NHS  remuneration 
from  any  government,  especially  the 
present  Government,  is  extremely  remote. 
Regardless  of  Mrs  Thatcher's  rhetoric,  a 
"just  case"  and  "quality  of  endeavour" 
do  not  appear  to  be  sufficient  to  obtain 
results.  This  Government  even  believes 
the  remuneration  agreed  by  the  Franks 
panel  is  too  liberal;  they  want  it  to  be 
reduced. 

What  is  the  position  of  other,  non- 
pharmacy,  contractors?  The  CBI  is 
seeking  fundamental  changes  in  Ministry 
of  Defence  contracts  —  improvements 
which  would  add  £  millions  to  annual 
turnovers.  The  CBI  proposals  will  soon  be 
considered  by  the  appropriate  review 
body,  one  of  which  has  two  members 
nominated  directly  by  the  CBI.  The 
present  complex  contract  is  designed  to 
provide  each  contractor  with  a  fair  return 
on  capital,  related  to  the  average  overall 
return  by  manufacturing  industry.  In 
recent  years  contractors'  profitability  has 
shrunk. 

Non-competitive  contracts  are  split 
into  two  broad  categories  —  risk  and  non- 
risk.  Non-risk  are  established  on  a  cost- 
plus  basis  with  no  maximum  price 
provision:  they  are  designed  to  insulate 
each  individual  contractor  against  loss.  I 
do  not  know  the  details  of  how  risk 
contracts  are  paid,  but  Franks  agreed  that 
NHS  dispensing  was  a  risk  contract.  The 
CBI  believes  the  review  body  should  move 
away  from  a  formula  based  on  return  on 
capital. 

Part  of  the  community  pharmacists' 
total  remuneration  is  based  on  a  national 
salary.  Approximately  19  per  cent  of  the 
total  time  of  the  first  pharmacist  is  not 
paid  for  by  the  DHSS,  since  only  the  time 
spent  in  dispensing  is  used  for 
calculations.  Could  anything  be  more 
ludicrous,  or  frustrating  in  what  must  be  a 
stop-go  transaction.  With  the  present 
contract  we  are  denied  approximately 
£2,000  per  annum.  What  about  it  PSNC? 

Strikes  are  not  logically,  morally  or 
financially  acceptable  as  pharmaceutical 
stocks  must  be  paid  for.  Why  then  should 
community  pharmacists  work  longer 
hours  than  the  81  per  cent  of  contract  time 
paid  for  by  the  DHSS?  Would  we  not 
appreciate  working  a  reduced-hours 
contract  (official  or  unofficial)?  What 
would  it  cost  us  financially? 

This  should  be  basis  of  payment  of 
basic  practice  allowance,  especially  as  the 
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The  DT2  portable  alarm  from  Notecalm  is 
easy  to  install  and  protects  an  area  of  up 
to  15,000  square  feet,  says  the  company. 
Supplementary  sensing  heads  fitted  to  the 
main  system  can  extend  protection  into 
other  buildings,  and  a  novel  patented 
device  virtually  eliminates  false  alarms,  it 
is  claimed. 

The  system  is  designed  to  sense 
intruders  acoustically.  A  panic  button  for 
emergencies  during  normal  business  hours 
can  also  be  supplied.  The  unit  has  a  1 10 
db  alarm,  which  will  sound  for  up  to  four 
minutes,  and  two  150w  floodlights. 
Having  been  triggered,  it  automatically 
resets  to  ensure  continuous  protection  of 
the  premises  without  requiring  attention 
from  a  keyholder. 

In  the  event  of  a  power  failure,  stand- 
by batteries  provide  power  for  up  to  48 
hours  operation.  There  are  facilities  for 
remote  arming  and  disarming  and 
activation  of  ancillary  equipment  and  the 
DT2  can  also  be  incorporated  into 
conventional  security  systems.  Notecalm 
Security  Systems  Ltd,  4  Ashburnham 
Road,  Bedford  MK40  IDS.  ■ 


Electromagnetic 
lock  from  BSG 


BSG  (Security)  Ltd  have  introduced  the 
BSG36  Centralock,  claimed  as  a  major 
development  in  electromagnetic  locking. 
It  is  a  self-latching  deadlock  suitable  for 
simple-action  doors  capable  of 


The  Centralock  is  a  self-latching  deadlock 
capable  of  withstanding  high  loads 


Casio's  Electronic 
Cash  Register  for  the 
smaller  shop-ONLY£99 


(inc.  VAT) 


*  6  totals. 
*2  counters. 
*  Automatic  change 
calculation. 

*  Simple  repeat  registering. 
^VAT,  discount  or 

premium  calculation. 
*Date. 
*  Instant  "cash-up" 
button  for  daily 
total. 

*  Optional  audible 
key  and  error 
note. 


Just  what  the  smaller  shop  has 
been  waiting  for!  Casio's  new 
electronic  cash  register  represents 
astonishing  value  for  money  at  just 
£99,  including  VAT- and  offers 
many  features  you  would 
previously  have  paid  far  more  for. 

For  example:  no  more  tiresome 
cashing-up  at  the  end  of  the  day. 
Just  press  one  button  and  the  HER 
does  it  for  you!  Using  the  very 
latest  electronic  technology,  the 
Casio  HER  offers  an  amazing 
number  of  functions,  and  will 
provide  a  really  comprehensive 
selection  of  information  to  help 
you  run  your  business  more 
efficiently  and  with  a  considerable 
saving  in  time. 

The  list  of  features  gives  you  an 
outline  of  what  the  HER  can  do.  But 
for  full  information,  send  off  the 
coupon  below.  You'll  soon  wonder 
how  you  ever  managed  without  one! 


To:  Casio  Electronics  Company  Limited, 
Unit  6, 1000  North  Circular  Road,  London  NW2  7JD. 

(Enquirers  from  Ireland  should  contact:  Cartonbridge  Company  Ltd., 
Unit  6,  Ballymount  Industrial  Estate,  Dublin  12.) 

Please  let  me  have -without  obligation -full  details  of  the  new 
Casio  HER  Electronic  Cash  Register. 

Name 


Company 


Address 


TO  BE  PRECISE 


Tel.No. 
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Now  from  Oral 
the  first  angled 
brush  with  a  head 
for  busine 


Right  Angle  may  not  be  the  first 
ngled  brush  on  the  market,  but  coming 
•om  Oral-B,  it  already  has  a  head  start  over 
s  rivals. 


LOOK  AT  THE  FACTS. 


The  toothbrush  market  is  currently 
worth  £23  million.  It  is  lucrative,fast  grow- 
ing, and  still  predominantly  pharmacy 
based. 


Oral-B's  market  shares  in  both  units  and 
value  continue  to  grow. 

'Oral-B  pioneered  the  professional 
brush  segment  which  now  accounts  for 
one  third  of  the  market. 

Professional  brushes  continue  to  grow 
at  almost  twice  the  rate  of  the  market, 
and  Oral-B  has  a  dominant  50%  share; 

'oral-B's  growth  comes  from  dental 
recommendation  -83%  of  consumers 
trying  Oral-B  remain  brand  loyal.1 

Now,  with  the  introduction  of  Right 
ingle,  Oral-B  are  all  set  to  open  up  a  whole 
ew  market  segment. 

THE  RIGHT  PRODUCT. 

The  Right  Angle  is  an  angled  brush 
mat  can't  be  equalled  for  sheer  design. 

Most  importantly,  it  is  the  only  angled 
irush  with  the  plaque  fighting  head 
lentistsrecommend-small,  with  flat,  soft 
fid-rounded  nylon  filaments. 

Right  Angle  is  angled  just  enough  to 
lelp  remove  decay-causing  plaque,  even 
rom  the  most  awkward  areas  of  the 
nouth  and  is  contoured  for  a  more  com- 
ortablegrip. 

In  the  United  States  (where  Oral-B  is 
narket  leader)  angled  brushes  now 


account  for  almost  25%  of  the  total 
market.  Our  research  shows  similar  poten- 
tial in  the  U.K. 

We're  backing  Right  Angle  to  pioneer 
this  new  growth  market. 


ADVERTISING 
SPEND 

NATIONAL  EQUIVALENT 

jWWfflf  -»   


£450,000 


£450,000  NATIONAL  EQUIVALENT  SPEND. 

No  other  toothbrush  launch  has  ever 
enjoyed  this  level  of  support. 

J 30-second  TV  commercials  in  the 
London  area  from  14th  June. 

/Full  -pagecolouradvertisements  in  lead- 
ing women's  interest  magazines. 

/  Full  range  of  free  point  of  sale  material. 

Stock  the  Right  Angle  along  with  the 
rest  of  the  Oral-B  range  now.  We  believe 
it's  the  most  important  new  development 
in  the  toothbrush  market  for  years. 

It  won't  be  long  before  sales  prove  us 

"9ht  Riqht  Anqle 


Oral-B 


The  world's  first  name  in  oral  care. 


COOPER  HEALTH  PRODUCTS  LIMITED,  GATEHOUSE  ROAD,  AYLESBURY,  BUCKS 
TEL:  (0296)  32601 .  TELEX:  8372S8. 


Source  Nielsen 


tSource  Independent  Research 


J 


A  teething  baby 


The  pain  and  discomfort  of 
teething  is  surely  enough  for  a 
six-month  old  baby,  without  him 

needs  more  than  isffissa?* 

a;  I        ,   i  j  j         m^m^m  .B^a^l^   Which  is  why  we  include  a  number 
|T*TBff"  ■  H  l^F  ■   ■   Bl   °^  ratner  sPecia'  ingredients  in 
f  Dentinox  teething  gel. 

Tincture  of  myrrh,  for  instance,  is  included  to  correct  excessive  salivation-a  particularly 
common  problem  for  teething  babies.  Chamomile  tincture  helps  to  reduce  inflammation 
of  the  troubled  gums.  And  cetylpyridinium  chloride  lessens  the  danger 
of  any  infection  developing. 

Our  first  priority  though,  is  to  relieve  the  pain  swiftly  and  safely. 
Which  is  why  we  include  lignocaine  hydrochloride.  And  we  make 
sure  that  all  the  ingredients  are  included  at  a  level  that  avoids  any 
danger  of  overdosage.  Even  if  the  baby  were  to  swallow  the 
contents  of  a  whole  tube  accidentally. 

So  next  time  a  mother  of  a  teething  baby  comes  to  you  for 
advice,  remember  Dentinox.  It's  specially  formulated  for  babies. 

For  copies  of  our  clinics  poster,  mother's  leaflet  and  samples  of  Dentinox 
gel,  contact  D.D.D.  Ltd.,  94  Rickmansworth  Road,  Watford,  Herts  WD1  7JJ. 


Dentinox  teething  gel. 
It  contains  rather  special  ingredients, 


teething  gel 


because  babies  are  rather  special. 


of  London 

Because  quality  style 
and  value  are  important 
the  choice  is  Garroulds 
for  pharmacy  or  counter 
wear. 

Why  not  send  to-day 
for  our  new ; 

40  page  colour  catalogue? 
Or 'phone  us  on 

01-723  1001  or 

01-402  7262 

for  further  information. 


E&RGarrould  Limited 

104-106  Edgware  Road, 
London  W2  2EA  . 
Telex:  295612  GAROLD  G 

.  Our  West  End  showroom  is  only 
5  minutes  from  Marble  Arch. 


rE&RGai^dTlimited  ' 

■  104/106  Edgware  Road,  London  W2  2EA 

'  NAME 

I 


ADDRESS 


CD3 


A  new  look  for 
an  old  remedy. 


Some  people  say  the  old 
remedies  are  the  best. 

Certainly  during  the  past 
50  years  we  haven't  received 
many  complaints  concern- 
ing our  Butler's  Medi- 
cated Pommade 
Divine. 

At  one  time,  as 
a  safe  and  effective 
ointment  for  the  rapid 
treatment  of  burns,  scalds  and 
bruises,  not  to  mention  chapped 
and  rough  skin,  Butler's  was  a 
household  name. 


We  admit  that  perhaps  this 
is  no  longer  the  case  so  to  make 


Medicated 
Pommade  Divine 


nralmcm  >>i  Bums  Scald*  Bn 
id  Chapped  Skin 


5= 


Medicated  J\ 
Pommade  Dn7in*=«^- 


amends  we've  done  something 
we  consider  rather  drastic. 

We've  redesigned  our  packs. 
And  we've  produced  an  attract- 
ive, eye  catching,  display  tray  to 
house  them. 

Butler's  might  be  an  old 
remedy  but  your  sales  can  look 
forward  to  a  new  lease  of  life. 


For  more  information  contact'  Mr.  V.  Cayzer.  General  Sales  Manager. 
Healthways  House,  45  Station  Approach.  West  Byfleet.  Surrey  KTl-J  6NE. 


_J 
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LETTERS 


Which?  prices:  all 
but  one  right? 

You  have  referred  many  times  in  the  past 
few  weeks  to  the  short  report  in  Which? 
on  prescription  charges.  If  I  may  set  the 
record  straight  from  our  standpoint: 

□  One  of  the  prices  we  gave  —  for 
aluminium  hydroxide  mixture  —  was 
wrong.  It  should  have  been  75p  not  30p. 
We  are  correcting  this  in  the  next  issue  of 
the  magazine; 

□  All  the  other  prices  for  unbranded 
medicines  were  based  originally  on  the 
suggested  retail  price  for  small  quantity 
pre-packs,  from  a  pharmaceutical 
marketing  group.  We  are  now  much  more 
aware  that  many  pharmacists,  rather  than 
carry  what  may  be  a  cumbersome  stock  of 
pre-packs,  make  small  quantities  up  from 
larger  ones,  when  needed.  Many  add  on  a 
dispensing  charge  for  this;  from  the 
variations  in  price  our  members  have  since 
reported  to  us,  it  seems  that  this  can  vary 
from  a  few  pence  to  over  100  per  cent  on 
top  of  the  actual  cost  of  the  medicine.  We 
have  pointed  out  this  variability  in  our 
magazine  correction; 

□  I  do  not  think  that  it  is  appropriate  to 
comment  at  length  on  the  criticisms  of 
your  anonymous  correspondent.  It  is  true 
that  he  was  the  author  of  a  first  draft  of  a 
similar  article  published  without  prices  in 
the  Drug  and  Therapeutics  Bulletin, 
which  is  published  by  Consumers' 
Association.  We  cannot  agree  he  left  the 
prices  which  were  for  the  Which?  articles 
to  our  checking  system.  Indeed  he 
changed  many  of  them  (but  not 
aluminium  hydroxide!)  and  we  amended 
the  prices  in  our  article  on  the  basis  of  his 
changes; 

□  Finally,  whatever  our  disagreement 
over  these  prices,  the  message  we  wanted 
to  get  across  to  the  consumer  in  Which?  is 

'Voluntary'  PSNC 
levy  is  immoral' 
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clear.  There  are  many  prescribed 
medicines,  both  branded  and  unbranded, 
for  which  the  consumer  need  not  be 
paying  the  full  £1 .30  prescription  charge. 
Rosemary  McRobert 
Deputy  director 

Consumers'  Association,  London  WC2 

Unfortunately,  Which?  appears  to  regard 
medicines  as  normal  articles  of  commerce 
—  which  the  profession  has  consistently 
argued  they  are  not  —  and  hence  subject 
to  normal  trade  margins.  We  note  that 
kaolin  and  morphine  mixture,  200ml  for 
£0.42,  will  not  be  "corrected."  Yet  at  the 
best  buying-in  prices  for  pre-packs,  the 
pharmacist  could  make  only  13p  gross 
margin  —  this  for  a  sale  requiring  (by  law) 
personal  supervision  by  the  pharmacist, 
plus  intervention  and  advice  if  necessary. 
Some  "professional"  fee! 
Extemporaneously  prepared,  the  same 
mixture's  latest  recommended  charge  is 
£1 .23  plus  container  —  Editor. 


NPA  membership 


Xrayser's  comparison  between  NPA's 
attitude  on  electing  leapfroggers  and 
grocery  supermarket  "proprietor" 
members  is  worthy  of  wider  debate.  One 
wonders  how  many  proprietor 
pharmacists  realise  how  much  successive 
NPA  Boards  have,  over  the  years,  eroded 
the  original  aims  of  their  organisation. 

In  spite  of  the  continuing  good  service 
and  plans  for  the  future,  like  the 
admirable  publicity  campaign,  NPA  will 
endeavour  to  equate  me  and  6,000  or  so  of 
my  fellow  proprietor  pharmacists,  with 
the  superstore  in  promoting  community 
pharmacies  to  the  public.  I  find  it  difficult 
indeed  to  understand  the  logic  of  not 
building  on  the  good  sense  and  self- 
preservation  of  pharmacists  themselves  — 
to  aim  at  l"ast  for  the  professional 
standing  so  common  in  other  parts  of 
Europe  —  without  our  main 
independents'  organisation  forming  a 
hotchpot  body  of  such  diverse  interests 
that  it  will  cease  to  be  a  credible  force  for 
pharmacists. 

It  is  worthwhile  I  think,  to  remind 
ourselves  that  the  NPU  was  formed  in  the 


to  pay  should  be  for  ever. 

A  fixed  levy  is  acceptable  to  the  PSNC 
only  if  volunteers  will  agree  to  pay  extra 
for  any  deficiency  caused  by  certain 
contractors  asserting  their  right  not  to  pay 
a  voluntary  levy,  especially  that  part  of 
the  levy  which  must  only  be  used  for 
negotiating  the  NHS  dispensing  contract. 

I  trust  the  newly-elected  PSNC  will  take 
steps  to  have  the  levy  organised  on  a 
proper  moral  basis.  The  levy  used  for 
negotiating  purposes  is  totally  inadequate, 
especially  if  PSNC  were  to  become  more 
democratic.  That  portion  used  for 
administrative  purposes  and  certain 
services  appears  to  be  excessive.  I  wonder 
what  the  DHSS  thinks  of  this  immoral, 
illogical,  "voluntary  levy". 
George  Baxter 
London  El 3 


1920s  as  a  "union  of  proprietor  chemists 
[this  was  before  the  title  pharmacist  was 
more  common]  for  the  protection  of  their 
interests"  ie  to  compete  against  multiples 
and  to  enjoy  some  of  their  benefits. 
However,  when  a  new  constitution  was 
adopted  for  the  renamed  National 
Pharmaceutical  Association  it 
fundamentally  changed  the  original  aim 
on  membership,  because  the  new  rules 
permit  any  owner  of  any  pharmacy, 
without  distinction,  the  right  to  apply  for 
membership,  which  until  the  recent 
leapfrogger  case,  was  automatically 
accepted.  The  die  was  then  cast,  and  it  is 
difficult  now  to  see  how  NPA  can  now 
start  to  be  selective.  It  does  mean  that  as 
commercial  companies  eliminate  owner 
pharmacists,  their  influence  in  our 
organisation  will  increase. 

Like  Xrayser,  many  pharmacists  will 
take  the  view  that  it  is  all  water  under  the 
bridge  and  that  we  will  have  to  learn  to 
live  with  the  facts  as  they  are,  and  trust 
that  the  future  is  not  as  bleak  as  it  would 
seem.  I  still  fail  though  to  understand 
some  elected  members  of  the  Board 
abstaining  or  voting  for  allowing 
Safeway,  Mainstop  and  Guinness  to 
membership  of  our  Association.  Do  they 
really  see  the  value  of  NPA  representing 
foodstores,  breweries  and  pharmacists 
when  dealing  with  Ministers? 
P.M.W.  Clarke 
Dorset 


A  month's  supply 


At  the  Branch  Representatives' 
Conference,  the  Halifax  motion  in  favour 
of  restricting  all  supplies  on  prescription 
(other  than  contraceptives)  to  one  month 
was  carried.  Whilst  I  agree  entirely  with 
this  principle,  I  would  like  to  see  some 
provision  made  for  the  patient  who 
genuinely  needs  a  greater  supply. 

I  suggested  at  the  conference  that  we 
should  amend  the  motion  and  allow  the 
doctor  the  privilege  of  giving  an  extended 
supply  when  it  was  absolutely  necessary 
for  the  patient's  welfare.  The  amendment 
was  not  supported.  Pharmacists  obviously 
do  not  trust  doctors!  However,  our 
pharmacist  representatives  apparently 
failed  to  realise  that  it  would  be  very 
obvious  if  any  particular  doctor  was 
abusing  such  a  privilege.  Virtually  every 
surgery  is  near  at  least  one  pharmacy  and 
the  pharmacist  would  soon  realise  if  every 
patient  was  being  treated  as  a  special  case. 
It  would  then  be  very  easy  and  perfectly  in 
order  to  refuse  to  dispense  amounts  in 
excess  of  one  month's  supply. 

I  am  particularly  concerned  that  if  we 
have  no  exceptions  to  the  general  rule  a 
minority  of  patients  will  suffer.  I  am 
thinking  of  some  elderly  patients, 
particularly  those  living  alone,  who  have 
great  difficulty  walking,  who  honestly  and 
truly  do  not  need  to  see  the  doctor  every 
month,  and  who  could  safely  have  a  six  or 
eight  week  supply. 

Continued  on  plOW 
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Concluded  from  pl002 

allowance  is  taken  from  the  global  sum. 
Rotas  should  also  not  be  paid  contractors' 
dispensing  remuneration  but  paid 
separately  by  the  DHSS.  Why  should  we 
fund  overtime  required  by  the  DHSS? 

The  CBI  and  the  BMA  negotiate 
Government  contracts  for  industry  and 
GP  doctors  and  I  believe  they  also  carry 
out  certain  administrative  work  for 
industrialists  and  doctors.  Yet  they  have 
only  a  single  method  of  individual 
contributions;  it  is  entirely  voluntary  and 
agreement  to  pay  is  on  an  annual  basis. 
The  PSNC,  however,  believes  agreement 


Be  competit™ 
Be  unbeatable 


Vestric 

Sell  at 

£0.25 

Offer  Price  C7.20 


 40  x  5 


Sell  at 

£0.24 

Offer  Price  £6.80 


Vestrrc 

Sell  at 

£0.55 

Offer  Price  £4.74 


12  x  100ml 


Sell  at 

£0.52 

Offer  Price  £4.50 


Vestric 

Sell  at 

£0.34 

Offer  Price  £11.76 


Vfesfnc 

Sell  at 

£0.78 

Offer  Price  £3.39 


6  x  200gm 


Sell  at 

£0.75 

:  Offer  Price  £3.24: 


Vesfric 

Sell  at 

£1.52 

Offer  Price  £13.20 


Sell  at 

£1.45 

Offer  Price  £12.60 


Product 


Size/Pack 


Normal 
Price  RSP 


Price 


Vestric 


RSP 


Vantage 
Price  RSP 


BIC  RAZORS 


40  x  5 


11.13 
10. 80 


.50 
.95 


7.20 
700 


680 
6.67 


BIC  LADY  SHAVER 


50x4 


13.36 


.48 


900 


25 


8.50 


24 


12  x  50ml 
12x1 00ml 
6  x  200ml 


CREAM  SILK  CONDITIONER  (All  Types)  Price  Marked  43p 

59p 

 79p^ 


65 
.89 
1.35 


342 
4.74 
3  18 


330 
4  50 
3  03 


COLGATE  MFP  FLUORIDE 


48  x  Std 
48  x  Lge 
24  x  Ex  Lge 
24  x  Fam 


13.35 
20.12 
13.85 
17.31 


40'/2 
.61 
.84 

1.05 


8.04 
11.76 

8.16 
10  08 


7.68 
11.04 
7.80 
9.60 


ELASTOPLAST  Airstrip 
Fabric 


12  x  Handy 
1 2  x  Lge 
1 2  x  Econ 
12  x  Handy 
1 2  x  Lge 
1 2  x  Econ 


3.630 
5.845 
7.780 
3.630 
5.845 
7  780 


.49 
79 

1.05 
.49 
.79 

1.05 


3.06 
492 
6.54 
3.06 
492 
654 


2.91 
4  68 
6.24 
2.91 
4  68 
6  24 


FRESH  &  DRY  ANTIPERSPIRANT  AEROSOL  (ALL  Types) 


6  x  200gm 
6  x  250qm 


3.39 
4.02 


3.24 
3.84 


ROLL  ON 


12x28ml  +  50%EV 


3  33 


38 


3  18 


57 


HENARATWIN  PACK 

375ml  Gloss  Shampoo/200ml  Colour  Conditioner  (All  Colours) 


12 


17.70 


2  54 


13.20 


5? 


12  60 


1091 
10.91 
9.31 
5.28 
10.05 


1042 
10.42 
8  88 
5.04 
9.60 


1.45 
— 55" 
59 
50 
09 
27 


KLEENEX  For  Men 

Super  3 

Facial  Tissues  (All  Colours) 
Mansize 


24  x  100 
24x66 
24  x  1 50 
72  x  Singles 
48  x  Triples 


Colgate^ 


ivith  Vestric 

vith.  C /AI1TACE 
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trie 
62 

'rice  £10.91 


24  x  100 


Sell  at 

£0.59 

Offer  Price  £10.42' 


Vestric 

Sell  at 

£0.62 

Offer  Price  £10.74 


 24  x  30 


Sell  at 

£0.59 

Offer  Price  £10.20 


mm 
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Vestric 


Relax  in  a 


Radox 


i  6x  Lge 


12  x  Lge 


Sell  at 

£0.54 

Offer  Price  £4.68 
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Drice  £2.74 


Sell  at 

£0.60 

Offer  Price  £2.61< 


Vestric 

Sell  at 

£0.90 

Offer  Price  £7.86 


ct 


•ERS  ALL  IN  ONE  NAPPIES 


12  x 


Sell  at 

£0.86 

Offer  Price  £7.50 


Size/Pack 
12  x  Mini 
12  x  Normal 
12  x  Super 
18  x  Super  Plus 
18  x  Maxi 


)X  SALTS  (All  Types) 


12  x  Med 
6  x  Lge 


HE 


36  x  12 
24x24 
12x48 
12x96 


AL  TOOTHPASTE  TRIPLE  PACK 


1 2  x  Lge 


IADENT  Powder 


Tablets 


Fixative 

Brush  On 
Deep  Clean 
Fresh  Toothpaste 


1 2  x  Lge 

1 2  x  Med 

12  x  Small 

12x50 

24x30 

24x20 

1 2  x  Lge 

1 2  x  Small 

12 

24 

12  x  100ml 
12  x  50ml 


If  you  would  like  to  know  more  about  Vantage, 
please  complete  the  coupon  and  return  to  the  Marketing  Manager. 


Name  

Address  . 


Telephone:. 


CD29  5 


feflTACE 


festric 


Vestric  Limited,  " 
West  Lane,  Runcorn, 
Cheshire,  WA7  2PE.  . 


PSNC  REPORT 


Letters  /  Continued  from  p!007 

I  am  also  very  concerned  about  the 
patient  on  long  term  treatment  who  is 
going  abroad  for  two  or  three  months. 
Are  we  going  to  limit  him  to  one  month's 
supply  and  tell  him  to  find  a  doctor  whilst 
he  is  away  and  get  some  equivalent 
treatment  prescribed?  How  will  he  react 
and  will  his  insurance  company  be  happy? 

Acne  patients  regularly  get  a  six  week 
course  of  treatment.  Are  we  then 
encouraging  the  system  of  "see  the 
receptionist  at  the  end  of  the  month,  and 
she'll  give  you  another  prescription  for  a 
further  two  weeks'  treatment"  —  or  will 
she  perhaps  make  it  four? 

Before  we  make  any  hard  and  fast 
rules  we  should  examine  the  consequences 
very  carefully.  If  pharmacists  as  a  body 
feel  that  they  cannot  trust  doctors  to  use 
their  discretion,  then  perhaps  Council 
could  produce  a  list  of  exemptions.  In 
such  cases  the  doctor  could  mark  the 
prescription  with  a  standard  symbol 
indicating  this  special  requirement.  Let  us 
not  cause  any  hardship  to  a  minority  of 
patients  in  the  zealous  pursuit  of  a  very 
worthy  cause. 
S.  Gerstle 
London  E17 


PR  caution 


The  proposed  planned  advertising 
campaign  by  the  NPA  will  be  received 
with  mixed  feelings  by  most,  if  not  all, 
community  pharmacists. 

May  I  introduce  a  guiding  caution  by 
quoting  from  a  recently  published 
autobiography  of  a  well  known  person: 
"It  was  then  and  still  is  very  fashionable 
to  talk  about  PR  men  selling  an  image. 
But  the  only  person  who  can  really  sell  an 
image  is  that  person  himself.  You  can 
spend  all  the  money  in  the  world  on  PR 
experts,  but  in  the  end  the  nitty-gritty  has 
to  be  portrayed  by  men  and  women 
showing  the  real  image  of  themselves.  Try 
creating  a  false  image,  and  the  public  will 
eventually  see  through  it." 
Mervyn  Wilcox 
Waltham  Abbey,  Essex. 


No  contract 


There  is  no  contractual  obligation  on  the 
patient  to  use  his  prescription.  Any 
medicine  available  without  prescription 
can  be  supplied  by  a  pharmacist  at  a  price 
suitable  to  both  pharmacist  and  patient. 
There  is  therefore  no  question  of  the 
patient  evading  any  tax,  nor  of  the 
pharmacist  aiding  and  abetting  any  tax 
evasion  —  as  was  stated  by  your 
anonymous  correspondent  Joseph  Soap. 

The  guilty  men  of  this  world  are  the 
"Joseph  Soaps"  —  guilty  of  evading 
common  sense  and  aiding  and  abetting 
bloody-mindedness. 
David  McMuIlen 
Silverdale,  Staffs. 


Little  support  for 
'discount  inquiry' 

Only  230  out  of  the  600  contractors  asked 
to  take  part  in  the  "discount  inquiry" 
have  agreed  to  do  so  —  70  less  than  the 
minimum  number  thought  necessary  to 
produce  "meaningful  results." 

Both  the  Department  of  Health  and 
the  Pharmaceutical  Services  Negotiating 
Committee  believe  300  contractors  will 
have  to  take  part  in  the  Net  Ingredient 
Cost  Inquiry  to  obtain  meaningful  results. 
PSNC  reported  at  its  May  meeting  a  38 
per  cent  response  to  the  request  for 
participation  in  the  inquiry,  even  though 
two  reminders  had  been  sent. 

□  Pharmacy  Review  Panel  —  Profit 
margin.  The  Committee's  response  to  the 
Department  of  Health's  submission  on 
reduction  of  the  profit  margin  was  sent  to 
the  Panel  on  April  28. 

□  Rota  payments,  urgent  fees  and  oxygen 
therapy  service. 

Claims  for  increases  in  these  were 
considered.  Concern  was  expressed  by 
many  Committee  members  that 
prescriptions  dispensed  out  of  hours  (ie 
between  closing  time  and  1 1pm)  and  not 
marked  "Urgent"  by  the  prescriber  did 
not  attract  an  urgent  fee  although  signed 
by  the  patient.  Representations  are  to  be 
made  to  the  Department  of  Health  on  this 
point  and  they  are  to  be  asked  to  bring  the 
time  forward  to  10pm  from  1 1pm  for 
payment  of  the  increased  urgent  fee. 

□  Container  Cost  Inquiry:  The  results  of 
the  inquiry  held  in  October  1981  and 
involving  200  pharmacist  contractors 
shows  that  the  average  container  cost  per 
prescription  lies  in  the  range  of 
3.35p-3.41p.  The  current  container 
allowance  is  3.80p. 

The  method  of  implementation  of  the 
Container  Cost  Inquiry  results  will  now  be 
discussed  with  the  DHSS. 

Among  the  "interesting  facts"  arising 
from  the  inquiry  are  that:  36.5  per  cent  of 
all  prescriptions  were  dispensed  in 
manufacturers'  own  containers;  79  per 
cent  of  tablet  containers  supplied  were  of 
the  child  resistant  type  and,  of  containers 
used,  46  per  cent  were  of  glass,  43.6  per 
cent  were  plastic,  with  cardboard  cartons 
(for  strip  and  blister  packs)  accounting  for 
10.4  per  cent  of  the  total. 

□  Personally  administered  drugs  and 
preparations.  The  Minister  for  Health 
believes  it  is  more  convenient  for  patients 
to  receive  their  injections  via  the  doctor 
rather  than  the  pharmacist.  PSNC 
considers  this  view  is  unsatisfactory  and 
will  make  further  representations  on  both 
the  supply  of  medicines  and  the  non- 
payment of  prescription  charges  on 
"personally  administered  drugs  and 


preparations"  by  prescribing  doctors. 

□  Clinical  trials  in  general  practice.  The 
Department  of  Health  is  considering  the 
acceptance  of  proposals  made  by  the 
Association  of  the  British  Pharmaceutical 
Industry  that  in  all  clinical  trials  in  general 
practice  the  medication  should  be 
supplied  direct  from  the  manufacturer  to 
the  general  medical  practitioner  and  from 
the  GP  to  the  participant. 

The  letter  from  the  DHSS  indicated 
that  while  conceding  that  the  normal 
method  of  supply  to  the  patient  is  for  the 
GP  to  write  a  form  FP10  and  the  patient 
to  present  this  to  a  community  pharmacist 
for  dispensing,  the  Department  of  Health 
felt  that  for  a  product  undergoing  clinical 
trials  it  was  appropriate  to  maintain  as 
firm  a  control  on  the  supply  and  usage  of 
this  medication  as  possible  and  normal 
supply  procedures  may  not  be  adequate 
for  this. 

The  Committee  considers  these 
proposals,  by-passing  the  pharmacist,  to 
be  totally  unacceptable  and  is  to  inform 
the  Department  of  its  views  in  a  letter. 

□  Continuing  education  for  pharmacists 
—  locum  tenens fees.  The  Department  of 
Health  has  written  to  Health  Authorities 
instructing  them  to  pay  the  new  figure  of 
£21 .64  and  that  no  further  increase  could 
be  considered  until  next  year.  The 
Committee  considers  this  reply 
unsatisfactory  and  will  make  further 
representations  for  increases  in  these  fees. 

□  Glycemie  20/800  chemical  reagent  test 
strips.  The  Department  of  Health  has  not 
agreed  to  the  inclusion  of  any  self- 
monitoring  blood  test  within  (Part  VE  of) 
the  Drug  Tariff  as  it  was  felt  this  would 
"increase  the  drug  bill  by  millions  of 
pounds". ■ 


WH  Smith 's  own  brand  of  colour  print 
films  (100  ASA)  are  available  from 
June  1  in  their  350  shops  (and  at 
selected  bookstalls).  The  range  is 
110-24  (£1.29).  126-24  (£1.29),  135-24 
(£1.49)  and  135-36  (£1.89)  and  is 
produced  by  3M  for  Smiths.  Window 
and  POS  displays  will  launch  the 
films 


IC)0 


Chemist  &  Druggist  29  May  1982 


BUSINESS  NEWS 


Extra  profit  share  for 
Unichem  members 


Yardley  win  injuctions 
against  US  imports 


Three  Yardley  companies  were  granted 
temporary  injunctions  in  the  High  Court 
last  week  banning  the  import  and  sale  in 
the  UK  of  bar  and  liquid  soap  made  by  an 
American  licensee. 

The  orders  were  made  by  Mr  Justice 
Nourse  against  Kenneth,  Michael  and 
Peter  Higson  and  their  companies 
Transworld  Trading  and  Shipping  Ltd 
(trading  as  Consumer  Products  and/or 
Number  One)  and  Beauty  Worldwide  NV. 

The  ban  will  remain  in  effect  until  a 
further  court  hearing  on  June  10,  in 
respect  of  the  Higsons  and  Transworld, 
who  contested  the  injunctions,  and  for  six 
weeks  against  Beauty  Worldwide,  which 
was  not  represented  in  court. 

The  judge  said  the  particular  products 
in  dispute  were  made  by  Yardley  of 
London  Inc,  an  Illinois  company  [Jovan 
Inc  of  Chicago]  with  no  corporate 
connection  with  the  English  Yardley  but 
the  exclusive  licensee  of  Yardley  products 
in  the  US.  The  American  products  are 
sold  in  packs  bearing  the  words  "Yardley 
of  London  English  Lavender"  with  an 
"elongated  version"  of  the  Yardley 
flower  seller  design. 

Yardley  claim  the  Higsons  had 
acquired  large  stocks  of  the  licensed 
products  and  that  selling  them  in  the  UK 
would  constitute  an  infringement  of 
Yardley  copyrights  and  trademarks  and 
"passing  off". 

In  evidence,  Yardley  said  that  in  a 
telephone  conversation,  Mr  Kenneth 
Higson  had  told  them  he  was  "behind  all 

Trade  exhibition 
for  pharmacists 

A  new  exhibition  for  chemists  —  Chemex 
'82  —  is  to  be  staged  at  New  Kensington 
Town  Hall,  London  W8,  October  3-5. 

Designed  for  independent  chemists, 
hospital  pharmacists,  general 
practitioners  "and  other  prescribing 
authorities,"  the  exhibition  will  cover  all 
items  sold  by  the  chemist,  together  with 
shopfittings,  shop  equipment,  etc. 
Admission  will  be  limited  to  trade  and 
professional. 

Opening  hours  are  1  lam  to  7pm  on  the 
Sunday,  and  noon  to  9pm  on  Monday  and 
Tuesday  (the  mornings  are  reserved  for 
exhibitors'  private  receptions).  The 
organisers  are  currently  inviting  inquiries 
from  exhibitors  —  shell  stand  cost  is  £60 
per  sq  m.  Over  80  units  are  available,  and 
one  area  will  be  reserved  for  "ethical" 


the  major  parallel  importing  organisations 
in  Europe"  and  that  he  had  170,000  dozen 
bottles  of  liquid  soap  and  24  containers  of 
bar  soap  destined  for  the  UK.  Yardley 
feared  that  this  might  interfere  with  their 
own  taking  of  Christmas  orders  due  to 
begin  on  June  1. 

"It  is  clear  that  the  American  products 
are  of  a  significantly  lower  quality  than 
the  products  Yardley  market  in  the  UK," 
the  judge  said. 

It  had  been  argued  that  Yardley  could 
not  complain  about  possible 
misrepresentation  as  to  the  quality  of  the 
US  made  goods  because  any  defect  in 
quality  had  been  a  direct  result  of  their 
own  deliberate  policy  of  marketing  such 
goods  in  America.  But  the  judge  said  the 
question  was  the  position  in  England. 

In  his  view,  Yardley  had  shown  there 
was  a  serious  question  to  be  tried  in 
respect  of  "passing  off"  and  that  the 
balance  of  convenience  was  in  favour  of 
granting  them  an  injunction  over  the 
period  required  to  complete  defence 
evidence. 

□  A  spokesman  for  Yardley  said  the  High 
Court  case  followed  their  recent  activities 
in  the  retail  trade  to  protect  their  "English 
Lavender  business". 

Yardley  obtained  undertakings  last 
month  (C&D  April  10,  p642)  from  two 
other  companies  to  stop  them  importing 
English  lavender  soap  from  the  United 
States  made  under  license  by  a  subsidiary 
of  Jovan  Inc  (Jovan  is  not  a  member  of 
the  Yardley  Group).  ■ 


products,  with  admission  restricted  to 
pharmacists  and  the  medical  profession. 
Trade  Exhibtions  Ltd,  Exhibition  House, 
Spring  Street,  London  W2  3RA 
(telephone  01-262  2886). 

Fewer  toiletry 
launches  in  1981 

The  number  of  new  toiletries  introduced 
continued  to  fall  last  year.  A  total  of  1 12 
were  launched  in  1981  compared  with  125 
in  1980  and  160  in  1979. 

The  figures  include  cosmetics  and  are 
given  in  the  latest  edition  of  Nielsen 
Researcher.  Forty-three  medicinal 
products  were  introduced  in  1981  —  this 
figure  has  been  fairly  constant  for  the  last 
few  years.  Researcher  notes  that  food  has 
consistently  accounted  for  the  greatest 
proportion  of  new  products  (around  36 
per  cent)  during  the  last  three  years.  ■ 


Unichem  is  to  pay  members  an  extra  1  Vi 
per  cent  profit  share  on  relevant  Prosper 
orders  for  the  last  10  months  of  1981 . 
Members  will  also  receive  1  per  cent  extra 
for  the  first  two  months  of  the  year. 

These  payments  were  confirmed  at  the 
AGM,  held  last  week.  They  are  in 
addition  to  a  2  per  cent  profit  share  on  all 
qualifying  purchases  during  1981 .  Mr 
Norman  Sampson,  chairman,  saw  no 
reason  for  Unichem's  present  levels  of 
profit  share  to  be  altered  in  the  forseeable 
future.  He  also  believed  Unichem's  rate  of 
growth  could  be  maintained,  or  even 
improved. 

The  1981  report  and  accounts  were 
approved  anu  interest  on  shares  was 
confirmed  at  12  per  cent  for  last  year,  m 

More  Marathon 

successes 

Two  pharmacists  were  among  the  seven- 
strong  team  from  Organon  Laboratories 
in  Newhouse,  Scotland,  who  recently 
competed  in  the  London  Marathon. 
Factory  manager  John  Ness,  MPS,  and 
head  of  pharmaceutical  services  Ian 
McCubbin,  MPS,  completed  the  course  in 
3hrs  44mins  and  3hrs  1  lmins  respectively. 
Fastest  member  of  the  team  was  Pat 
Conway,  a  company  accountant,  who 
clocked  a  time  of  3hrs  6mins.  The  team  as 
a  whole  raised  almost  £2,000  on  behalf  of 
Action  Research  for  the  Crippled  Child. 

Also  competing  was  Richard 
Wakefield,  MPS,  manager  of  Peel  St 
pharmacy  in  Bury,  who  finished  the 
course  in  3hrs  56mins.  ■ 
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This  new  protection  module  is  for 
safeguarding  staff  working  with  cash  or 
small  valuables  such  as  drugs.  The  steel 
and  reinforced  glass  units  are  in  a 
standard  design,  easily  erected  on  site. 
Security  glazing  comes  in  two 
thicknesses  —  36mm  which  will  resist 
attacks  from  most  firearms,  or  11mm 
which  resists  physical  assault  from 
hammers,  etc.  Chubb  Security 
Installations  Ltd,  Ronald  Close, 
Kempston,  Bedford  MK42  7SH  (telephone 
0234  854141) 
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Business  news 

Continued  from  pi  01 1 

Profitability  down 
for  drugs  industry 

The  one  constant  characteristic  in 
pharmaceutical  manufacturing  since  1970 
has  been  a  steady  and  continuing 
tightening  of  profit  margins,  according  to 
a  recent  report  on  the  industry  produced 
by  the  Organisation  for  Economic  Co- 
operation and  Development. 

"Multinational  Enterprises, 
Governments  and  Technology  — 
Pharmaceutical  Industry,"  while  noting 
that  this  is  a  difficult  area  in  which  to 
assess  profitability  exactly,  predicts  that 
"profitability  seems  to  be  heading  for  a 
long-term  decline,  especially  with  regard 
to  research  and  development." 

The  report  also  looks  at  the  high  cost 
of  failed  research.  Of  about  126,060  active 
substances  prepared  during  1970  in  the 
United  States  by  members  of  the 
Pharmaceutical  Manufactuers 
Association,  only  16  actually  reached  the 
marketing  stage.  There  is  no  guarantee 
that  some  of  these  products  will  not  be 
commercial  failures  it  is  pointed  out.  The 
rising  cost  of  research  activity  is  felt 
largely  to  account  for  the  fact  that  the 
number  of  new  agents  introduced 
annually  has  dropped  by  some  25  per  cent 
since  1961 . 

Going  on  to  consider  the  multinational 
nature  of  the  industry,  the  report  views 
the  future  as  being  more  encouraging  — 
with  the  multinational  companies  and 
their  host  governments  coming  more 
successfully  to  terms  with  one  another. 

However  the  tenth  annual  Inter 
Company  Comparisons  business  ratio 
report  on  pharmaceutical  manufacturers 
indicates  a  "dramatic  downturn"  in 
profitability.  The  average  return  on 
capital  employed  shows  a  fall  of  43  per 
cent  over  the  three  years  covered  by  the 
report.  However,  the  average  return  still 
amounts  to  13.7  per  cent  —  quite  a 
comfortable  level  compared  to  the 
majority  of  UK  manufacturing  industry. 

The  report  praises  the  performance  of 
American-owned  subsidiaries  operating  in 
Britain.  "There  is  solid  evidence  that  in 
virtually  every  measure  of  performance 
they  are  much  more  efficient,  cost 
conscious  and  profitable  than  their 
competitors  in  the  UK",  it  is  concluded.  ■ 


Laser  boom  ahead? 


The  number  of  UK  supermarkets  using 
laser-equipped  check-outs  will  reach  3,400 
by  1984  from  the  present  150,  according 
to  a  recent  report.  Laser  scanning,  it  is 
also  predicted,  will  account  for  20  per  cent 
of  all  check-outs  in  Britain  by  1987. 
"Electronics  in  Supermarkets"  estimates 
that  the  thresh-hold  point  at  which  the  bar 
scanning  industry  will  consider  the  system 
fully  viable  —  with  70  to  80  per  cent  of 


items  sold  bar  coded  at  the  point  of 
manufacturer  —  will  be  passed  during 
1982. 

In  America  this  point  was  reached  in 
1978,  leading  to  a  doubling  of  the  number 
of  installations  in  each  of  the  two 
consecutive  years.  There  are  now  well 
over  4,000  installations  operating  in  the 
US.  "Electronics  in  Supermarkets"  (£69) 
is  available  from:  Post-News,  Freepost, 
Stoke-sub-Hamdon  TA14  6BR.  ■ 


Briefly 


■  International  Bottle  Company  Ltd  have 
changed  their  address  to  Beadle  House, 
Bull  Plain,  Hertford,  (telephone  Hertford 
551751). 

■  Peaudouce  (UK)  Ltd  have  moved  to 
Lockfield  Avenue,  Brimsdown,  Enfield, 
Middlesex  EN3  7PX,  (telephone  01-850 
8141;  telex  893942). 

■  Pfizer  Ltd,  have  a  new  telphone 
number  from  June  1.  It  is  Sandwich 
(0304)616161.  The  number  for 
pharmaceutical  orders  is  0304  616218; 
agricultural,  0304  616214  and  account 
queries,  0304  616905. 

■  J.  Pickles  &  Sons  have  moved  to  Beech 
House,  62  High  Street,  Knaresborough, 
N  Yorkshire  HG5  0EA,  telephone  0432 
864429  and  866171. 

■  Evans  Medical  Ltd  announce  that  from 
May  24  all  marketing  and  administration 
will  be  dealt  with  at  the  Old  Post  House, 
London  End,  Beaconsfield,  Bucks  HP9 


MARKET 
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Calamine  dearer 

London,  May  25:  Calamine  has  risen  by 
£38  metric  ton  and  zinc  carbonate  by  £36. 
EP  grades  of  boric  acid  and  of  borax  have 
also  been  marked  up  by  around  £26  metric 
ton  depending  on  type. 

The  markets  for  essential  oils  and 
crude  drugs  were  extremely  quiet  during 
the  past  week  the  result  being  that  many 
prices  were  rarely  tested.  Among  the  oils 
cedarwood  and  eucalyptus  were  dearer 
while  Brazilian  peppermint  was  lower  for 
shipment. 

Tolu  balsam,  cascara  and  liquorice 
root  followed  their  recent  trend  by  rising 
about  5p  kg.  Costa  Rica  ipecacuanha, 
however,  rose  by  £8  kg,  cif. 
Pharmaceutical  chemicals 

Aspirin:  Tcn-lon  lots  I'rom  £1 .65  kg  lor  imported  material; 
British  made  £2.04. 

Borax:  EP  grade.  2-4  ton  lots  per  metric  ton  in  paper  bags, 
delivered  —  granular  £346.  powder  £376,  e\tra  tine  powder 
£393. 

Boric  acid:  HP  grade  per  metric  Ion  in  2-4  ton  lots  —  granular 
£507;  powder  £540. 

Calamine:  BP  £796  per  1 ,000-kg  delivered. 

kaolin:  BP  natural  £181 .25  per  1 .000 kg;  light  £189.10ex- 

works  in  minimum  10-ton  lots. 

Nicotinamide:  £4.42  kg  in  50-kg  lots. 

Nicotinic  atid:  £4.18  kg  in  50-kg  lots. 

Petroleum  jelly:  BP  soft  while  grade  54  £526  metric  Ion;  grade 
56  £485  delivered  UK  in  170-kg  drums;  yellow  BP  in  grade  60 
£526  in  174  kg  drums. 

Saccharin:  BP  sodium,  powder  £3.60  kg;  crystals  £3.20.  both 
lor  250-kg  lots. 

Zinc  acetate:  Pure  £  1 .43  kg  in  50-kg  lots. 

Zinc  carbonate:  Pharmaceutical  grade  £756  per  metric  ton. 

Zinc  chloride:  Anhydrous  powder  £450  metric  ton,  delivered 

U.K. 


2JM,  telephone  049  4661 1 1 .  Orders  and 
payment  of  invoices  will  continue  to  be 
dealt  with  at  891  Greenford  Road, 
Greenford,  Middlesex  UB6  0HE. 

■  Power  Health  Products  Ltd  have 
moved  to  10  Central  Avenue,  Airfield 
Estate,  Pocklington,  York  Y04  2NR  but 
their  telephone  number  remains  the  same 
—  07592  2595  or  2734. 

■  Every  Ready  Personna  Ltd  is  the  new 

name  of  the  Ever  Ready  Razor  Blade  Co 
Ltd.  The  new  address  is  Ever  Ready 
Personna  Ltd,  Ever  Ready  House,  3 
Sentinel  Square,  Brent  Street,  London 
NW4  2EL,  telephone  01-202  3171. 

■  Mayfair  Perfumery  (1982)  Ltd,  a 

newly-formed  company,  has  acquired  the 
goodwill  and  trademarks  of  Mayfair 
Perfumery  Ltd  —  now  in  liquidation.  The 
new  company's  registered  office  is  at  16 
Upper  Montagu  Street,  London  Wl  H 
1RN. 

■  Dateline  Electric  Co  Ltd,  a  Sussex- 
based  manufacturer  and  distributor  of 
heated  hair  rollers  and  other  domestic 
electrical  appliances,  have  ceased  trading. 
The  company's  products  will,  however, 
continue  to  be  available.  Sales  inquiries 
should  be  addressed  to  Dateline  Finance 
(Jersey)  Ltd  on  Jersey  (0534)  81436. 
Distribution  and  other  functions  will  be 
undertaken  nationally  by  the  electrical 
division  of  Raven  Ltd,  PO  Box  9,  Rye, 
Sussex,  (telephone  079  721  270). 

Crude  drugs 

Balsams:  (kg)  Canada:  £16.60  spot;  £16.70  cif.  Copaiba:  £5.80 
spot;  £5.95,  cif.  Peru:  £9.80  spot;  £9.90.  cif.  Tolu:  Spot  £5.80. 
Cascara:  £1.315  metric  ton  spot;  £1.355.  cif. 
Ipecacuanha:  Costa  Rican  £54  kg,  cif.  Matto  Grosso 
unquoted. 

Liquorice:  Root,  no  spot;  £825  metric  ton,  cif.  Block  juice 
£  1 ,400  met  ric  ton  spot ;  spray-dried  pow  der  £  1 .900. 
Menthol:  (kg)  Brazilian  £7.25  spot;  £7.35.  cif.  Chinese  £6. 15 
spot;  £6.05,  cif. 

Valerian:  European  unquoted.  Indian,  no  spot;  £1 ,450,  cif. 
Witchazel  leaves:  £2.75  kg  spot;  £2.70,  cif  both  nominal. 

Essential  oils 

Bay:  West  Indian  £10  kg  spot;  £9.90,  cif. 

Bergamot:  £22  kg  spot. 

Cedarwood:  Chinese  no  spot;  £3.12  kg,  cif. 

Citronella:  Ceylon  £2.50  kg  spot;  £2.35.  cif.  Chinese  £3.65 

spot;  £3.50,  cif. 

Eucalyptus:  Chinese  £2.80  kg  spot  and  cif.  Spanish  £4.35  spot. 
Peppermint:  (kg)  Arvensis  —  Brazilian  £7.30  spot;  £7.40.  cif. 
Chinese  £4  spot;  £3.90,  cif.  American  piperata  £13. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include  value 
added  tax.  They  represent  the  last  quoted  or  accepted  prices  as 
we  go  to  press. 


COMING  EVENTS 


Tuesday,  June  1 

South  Last  Metropolitan  Branch.  Pharmaceutical  Society, 

Lewisham  Medical  Centre,  at  8.00pm.  Parke  Davis  pic 
presentation  on  "Ophthalmic  ointments." 

Thursday,  June  3 

Huddersfield  Branch.  Pharmaceutical  Society.  Commercial 
Hotel.  Paddock  at  8.00pm.  Mr  Haigh  talks  of  "Life  behind  the 
iron  curtain". 

Advance  Information 

The  Society  for  Drug  Research.  Chelsea  College.  Light  fool 
Hall.  London.  July  15.  Symposium  on  "Centrally  acting 
analgesics".  Applications  (fee  £10)  to  Secretarial,  c  o  Institute 
of  Biology.  41  Queen's  Gate.  London  SW7  5HL'. 
British  Society  for  the  History  of  Pharmacy  and 
Pharmaceutical  Society,  at  The  Science  Museum,  Exhibition 
Road.  London  SW7  2DD.  on  June  17  at  7.30pm.  Joint  meeting 
—  shori  talk  on  Henry  Wellcome  and  his  scientific  work, 
follow  ed  bv  lour  of  exhibition.  Tickets  from  Mrs  L  Cameron. 
BSHP.  36  S  ork  Place.  Edinburgh  EH1  3HU.  or  telephone 
031-556  4386.  Admission  bv  lickct  onlv  —  closing  date  June 
II.  1982. 
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CLASSIFIED 


Post  10 

Classified  Advertisements. 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way.  Tonbridge, 
Kent  TN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Jill  Stockton  for  further 
information  on  extension  318. 


Stock  for  Sale 


Publication  date 

Ev  ery  Saturday 
Headings 

All  advertisements  appear 
under  apropriate  headings. 
Copy  dale  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 
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We 
deliver 


Why  go  chasing  round  the  "Cash  &  Carrys"  when  we 
deliver  FREE?  We  stock  a  wide  range  of  Quality  Perfumes, 
Specialise  in  Chemist  Sundries  and  supply  Cosmetics 
at  the  right  price.  Ask  our  Representative  to  call. 

Tel.  (0203) 504064 

^jiroi^Miolesal^^^rec^Roa^ 


Agents 


WELL  CONNECTED 
AGENTS 

Calling  on  chemists  required 
for  all  areas  with 
established  products. 

Reply  to: 

Box  C&D  2855 


100,000 
Gelatin  Caps 

size  3.  Body  white 
opaque  (code  44.000 
capsugels)  cap  light 
blue  opaque  (code 
5.000  capsugels) 
offers  please. 

Box  C&D  2853 


Trade  services 


J.  Richardson 

COMPUTER  LABELLING 

Now  Widely  Acclaimed  as  being 
WELL  AHEAD  OF  ALL  OTHERS 

None  is  faster,  an  open  challenge 
No  other  is  easier  to  use 
No  other  produces  a  more  attractive  label. 
No  other  offers  so  many  features  for  the 
price. 

500-1500  drugs  tailored  to  your  pharmacy 
—  constant  full  label  display  —  easy  error 
corrections  —  repeat  labelling  —  counts 
and  gives  print-out  of  dispensing  —  invoice 
pricing  etc  etc. 
Priced  £1 295-£1450  (lease  from 
£45/month) 
j.  RICHARDSON  MPS  CHEMIST 
13  Hope  Terrace,  Lostock  Hall, 
Preston  PRS  SRU.  Tel:  (0772)  311328 
or  phone  Croston  600494  anytime 


Display  /  Semi  Display  £10.00 
per  single  column  centimetre, 
min  30mm.  Column  width 
42mm. 

Whole  Page  £850. (X) 
(260mm  x  180mm) 
Half  Page  £450.00 
(125mm  x  180mm) 
Quarter  Page  £240.00 
(125mm  x  88mm) 


Appointments 


Box  Numbers  £2.50  extra 
Series  Discounts 

5%  on  3  insertions  or  over. 
\0%  on  7  insertions  or  over. 
15%  on  13  insertions  or  over 


Atkinson  Morley's  Hospital,  SW20 

PHARMACY 
TECHNICIAN 

Required  at  Atkinson  Morley's 
Hospital.  No  Saturdays  or  Sundays. 
Hospital  experience  not  essential. 

Salary  £4,424-£5,616,  including 
Outer  London  Weighting. 

Enquiries  to  Staff  Pharmacist,  Tel. 
no.  01-946  7711,  Ext  23. 

Job  description  and  application  form 
from  Hospital  Administrator, 
Atkinson  Morely's  Hospital, 
31  Copse  Hill,  SW20  ONE. 


Help  compile  the 
Price  List 

Chemist  &  Druggist 

requires  an  assistant  in  its  Price  Service  department.  We  are 
looking  for  someone  with  experience  in  a  pharmacy,  dispensary 
or  the  pharmaceutical  industry.  The  successful  applicant  must 
be  capable  of  dealing  with  figures  (neatness  and  accuracy  are 
essential )  and  will  be  required  to  answer  telephone  inquiries 

in  a  positive  manner. 
Pleasant,  friendly  colleagues  in  a  smart  new  office  building  in 
the  centre  of  Tonbridge.  Excellent  canteen  facilities,  and  ample 

staff  car  parking.  Occasional  travel  to  London  necessary. 
If  you  believe  you  have  the  necessary  qualities  send  details  of 
your  experience,  in  confidence  to  James  Lear: 


Benn  Publications  Limited 
Sovereign  Way 
Tonbridge 
Kent  TN9 1RW 


Benn 
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Capacity  available 


Shopfittings 


Spare  Milling 
and  Micronizing 
Capacity 

For  pharmaceutical  and  fine 
chemicals 

Ring: 
(0622)  871116 


Distribution 
work  wanted 


Small  Family  Express 
Freight  Company 

with  proven  record  of  honesty  and  reliability  seeks 
distribution  work  urgently.  Operating  from  a  new  modern 
industrial  unit,  based  in  the  Sidcup  area,  with  all  facilities. 
Fully  alarmed.  First  class  vehicles.  No  losses  or  claims 
since  formation  in  1973.  Fully  insured.  Involved  in 
pharmaceutical  and  cosmetic  distribution  for  past  six 
years.  Reply  in  confidence  to: 

Borzoi  Express  Freight  Services,  Unit  7,  Ruxley  Corner 
Industrial  Estate,  Sidcup-By-Pass, 
Kent.  DAI 4  5BL. 


Special  announcement 


WE  ARE  PLEASED  TO 
ANNOUNCETHAT 

JILL 
STOCKTON 

WILL  NOW  HELP  YOU 
WITH  ALL  YOUR 
CLASSIFIED  ENQUIRIES. 
ON 
(0732) 
364422 
Ext.  218 
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SHOPFITTINGS  for  the 
PHARMACY 


N.P.A.  &  NUMARK  APPROVED 

A  modular  system  for  the  pharmacy  together  with  a  ful 

shopfitting  service. 

Write  or  phone  to  David  Olney:- 

CAMBRAVALE  LTD. 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
(0525)  381356.  Telex:  826715  AREO  G. 


SLASH  SHOP 
EQUIPMENT  COSTS 

Competitive  prices  on  shelving,  wall 
fixed  or  freestanding.  SPUR 
READICLIP.  ARNEG.  Plus 
Gondolas.  Baskets,  Dumpers,  Price 
Guns.  Proven  Products.  Prompt 
service.  HP  /  Leasing  available.  Free 
Estimating. 

Home  Counties  Shop  Equipment 
Spur  House, 

Otterspool  Way,  Watford-By-Pass, 
Watford,  Hertfordshire. 
Telephone:  (0923)  34528 


apian  i 

shopfitting  limited 

alpbn  house,  cavalier  road, 
heathfield,  newton  abbot,  devon. 
tq12  6tg      tel.  0626  832059 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 


Stock  Wanted 


A.  &  H.  OTTER  LTD 

(established  1920) 

Largest  cash  stock  buyers 

in  the  trade  for 
manufacturers'  clearing 
lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 
EC1V  OBATel:  01-253  1  184/5. 
Telegrams:  "Salvall",  London  EC1 


Business 
opportunities 


PHARMACEUTICAL  MANUFAC- 
TURERS in  Pakistan  seeks  individuals 
or  companies  interested  in  the  manufac- 
ture of  pharmaceutical  products  in 
Pakistan.  —  Mr.  Ahmad.  Telephone: 
01-937  1810. 


Wanted 


WE  WANT  out  of  date  films,  papers, 
chemicals  or  any  photographic  equip- 
ment. Surplus  stock  purchase.  Com- 
plete discretion.  Telephone:  061-427 
3946  and  ask  for  Mr.  Norton. 


Quality  Continental  System 
plus  total  package  NPA 
recommended  NO  system 
matches  UMDASCH  for 
quality.  Prices  pleasantly 
competitive.  See  for  yourself. 
.  .  there's  no  obligation. 

Umdasch  System,  Apells 
Contracts  Ltd,  Unit  F, 
Dalroad  Industrial  Estate, 
Dallow  Road,  Luton,  Beds 
LU1  1 FP.  Ring  Luton 
(0582)  30833  NOW! 


and  PHARMACY 

Specialists 


Complete  service.  N.P.A. 
and  NUMARK  approved. 

Eplan  unit  shopfittings 

Eustace  International 
E  Plan  Estate,  New  Road, 
Newhaven,  Sussex  BN9  0AE 
Telephone:  07912-7711 


DETROIT 
DISPLAY 
SHELVING 
HIGH  QUALITY 
SHELVING 

UNITS 

approved  by 


NUMARK 


ITCW) 


K.H.  WOODFORD  &  CO  LTD 
Ring  Now  0202  36272 


Cash  register 
services 


CASH  REGISTER  SERVICES  offer 
24  hour  7  day  breakdown  service. 
Loan  machines,  supplies,  new  and 
rebuilt  machines  and  hiring:  285 
Hertford  Road.  Edmonton,  N9  7ES. 
Telephone  01-805  5143.  01-341  4302 
or  01-367  6767.  Ext  1335. 


Pharmacies 
Wanted 


ALLENS  CHEMISTS  will  pay  you 
more  for  your  substantial  pharmacy. 
Please  telephone  Ralph  Weston  in 
confidence  on  0742  363238 
evenings  or  0742  752256  days. 
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Manufacturing  &  Distributing  Services 


"We've  shown  some  big 
clients  the  way  out" 

Whether  they're  big  or  small,  we  always  show  our 
clients  the  way  out  of  their  problems  Being 
specialists  in  contract  packing  to  the  pharmaceutical, 
health  food,  food  and  toiletries  industries,  many 
clients  have  found  our  services  and  advice 
invaluable  If  you're  looking  for  a  solution.give  us  a  ring. 
Laleham  Packets  Ltd.,  Newman  Lane,  Alton,  Hants.  Tel:  (0420)  82644 
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PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  ODL 
Tel:  01-889  3151/6 


Focus  Solutions 

Suppliers  &  Wholesalers  of 
Contact  Lens  Solutions 
Eye  Care  Cosmetics 
and  Accessories 


Burton  Parsons 
Barnes  Hind 
Contactasol  Allergan 

Smith  &  Nephew 
Alcon  Optrex  Optique 
Sauflon  Pharmaceutical 
Abatron  Titmus 


Telephone  Marion  Byers  at 
Berkhampstead  (04427)  74326 
for  details 

Focus  Contact  Lenses 

Northbridge  Road,  Berkhampstead, 
Herts.,  HP4  1EH 


FAIRFIELD  DISPLAYS 


Tfc- 


Floating  Window  Display  System 


SHOPFITTING  & 
DISPLAY  EQUIPMENT 

Large  range  of  toughened 

glass  cubes,  glass 
counters,  showcases,  wall 
units,  counter  top 
displays. 
Agents  throughout  U.K. 
Send  for  free  brochure. 
NEW  SHOWROOM: 
32  Victoria  Road,  Farnborough, 
Hants.  GUM  7PG 
Tel:  0252  546191 


Advertisement 
Materials 


I 


We  should  like  to  draw  the  attention  of  advertisers  to 
paragraph  4  of  the  Conditions  of  Acceptance  of 
Orders,  which  states: 


1 


PRINTING  MATERIAL  WILL  BE  RETAINED  for  a 
period  of  twelve  months  following  publication  after 
which  they  will  be  destroyed,  unless  their  return  has 
previously  been  requested  by  the  advertiser  or  his 
agents'. 


We  regret  that  problems  of  storage  compel  us  to 
implement  this  rule  more  rigidly  than  in  the  past 
and  we  wish  to  give  notice  that  all  materials  used 
April  1981  will  be  destroyed  unless  we  receive 
instructions  by  June  14th  1982  to  return  them  to 
the  advertiser  or  agent.  


Umdnsch 


THE  COMPLETE  SHOPFITTERS 


Quality  Austrian  System  plus  total  package 
No  system  matches  our  quality 

NPA  recommended 

Apeils  Contracts  Ltd.  Umdasch  Systems,  Unit  F, 

Dalroad  Industrial  Estate,  Dallow  Road,  Luton,  Beds  LU1  1FP 

RING  Luton  (0582)  30833  NOW! 


PARACETAMOL  TABLETS? 

WE'RE  THE  UK's  LARGEST  SPECIALIST  PRODUCER! 

In  bulk  or  bottles,  strip  pack  or  own  label  —  try  us  for 
aspirin  or  saccharin  too! 

Fast  service  —  unbeatable  prices  —  from 

THE  WALLIS  LABORATORY, 

11 CAMFORD  WAY,  SUNDON  PARK,  LUTON  LU3  3AN 
TEL:  Luton  (0582)  584884 


We  always 
give  our  clients 
the  best  possible 
w  c£L  V  advice  And  as  specialists  m 

contract  packing  to  the  pharma- 
f\  "V  ceutical,  health  food,  food  and  toiletries, 

f ^        industries,  we  know  what  we're  talking  about.  If 


you've  got  a  problem,  give  us  a  ring  and  we'll  sort  it  out. 
Laleham  Packers  Ltd.,  Newman  Lane,  Alton,  Hants.  Tel:  (0420)  82644 


Please  mention  C&D  when  replying 
to  advertisements 


The  developing  and  printing  market  is  expand- 
ing. At  Colorama,  the  fastest  growing  lab- 
oratory in  the  UK,  we  are  aiming  to  meet  this 
increasing  demand  for  a  reliable  quality 
service  by  extending  our  dealer  network. 

If  your  business  is  in  London,  the  Home  Counties 
or  the  Midlands  and  you  would  like  to  know 
more  about  these  exciting  plans  for  1982  —  and 
how  we  can  help  you  —  please  'phone  David 
Runyard  on  01-261  1082  or  write  to  him  at  Colorama 
Ltd,  44  Lancaster  Street,  London  SE1  0RP. 


COLORAMA  
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Now  Marigold 


Because  the  new  range 
P  of  Marigold  Fleur 
and  Lightweight  gloves  are  now 
made  with  Tufflex  which  means  they're 
both  25%  stronger. 

In  addition,  puncture  and  tear 
resistance  is  increased  by  about  25% . 
It's  good  news  for  your 
customers  and  for  you,  because 
this  new  formulation  comes 
complete  with  new  packaging  and 
new  P.O.S.  to  stand  out  more  on 
the  shelf  and  give  your  customers 
more  information  about  which 
glove  they  need. 

There's  a  Consumer  Compe- 
tition as  well,  to  encourage  repeat 
and  range  purchase. 

Now  all  made  with  Tufflex. 
Which  is  tough  news  for  your  cus- 
tomers and  good  news  for  you. 


Manqold 

HOUSEGLOVESW 


Products  Ltd.,  North  Circular  Rd.,  London  E4  8QA 
Mangold,  Fleur,  Tufflex  and  the  flower  device  are  the  registered 
trade  marks  of  L.R  .C.  Products  Ltd. 


